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Summary

The COCOREADO image handbook describes the project's visual identity. It includes the project logo, a
flyer/fact sheet, a poster/roll-up, a PowerPoint presentation and other promotional materials designed for
specific audiences and events.
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1. Logo

1.1 Conceptual description of the logo: concept, messages and values

The creation of the corporate image of the COCOREADO project is based on the following concepts:

The prefix formed by the letters “CO” fosters the idea of “collaboration”, “cooperation”,
“teamwork”. Because of the initial repetition of this group of letters in the project name, it was
decided to highlight them as a prefix with the same meaning.

In addition, the letter “O” graphically integrates a group of actors that are related to each other
(multi-actor approach), identified with different colours representing different areas of activity:
producers, prescribers, sales people, etc.

The chromatic exchange created by mixing the different coloured elements graphically shows
connection and interaction.

The connection idea is even stronger present in the complete logo (the logo including the claim)
through the icon of a circle attached to a line which technically symbolises a "connection point".

The use of bright colours, shapes that intercross, and the chromatic variety of the logo make it fresh,
dynamic, juvenile and thus attractive to youth, the target audience of the project.
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1.2 Project typography

ITC Avant Garde Gothic is the font selected to represent the logo.
It is a round typography, easy to read in any of its variants, and quite known (a good number of devices
will include it as a source of the system).

The font is of the type "Sans Serif", i.e. without trimming or decoration in its extremes, which favours a
proper reading of a name like “COCOREADO” that has a certain phonic peculiarity.

- For documents and presentations of internal communication, the use of the font is limited to the logo,
not being recommended for texts (it is a precautionary measure despite being a source that many
devices have).

- There are no limitations on its use in parts of communication to the general public and created by

professional designers.

To facilitate communication in general among the partners, and more specific for documents and
presentations (Word, PowerPoint, etc) intended to be seen online on a screen, the universal fonts Calibri

and Arial are preferred.

This measure is also recommended in offline communication documents, given that the partners will
have at their disposal editable templates for flyer, roll-up, etc. in original Adobe lllustrator files and
Adobe Indesign.

ITC AVANT GARDE GOTHIC DEMI ARIAL
ABCDEFGHIJKLMNOPQRSTUWXYZ ABCDEFGHIJKLMNOPQRSTUWXYZ
abcdefghijklmnopgrstuwxyz abcdefghijkimnopgrstuwxyz
1234567890 1234567890
ITC AVANT GARDE GOTHIC BOOK CALIBRI
ABCDEFGHIJKLMNOPQRSTUWXYZ ABCDEFGHIJKLMNOPQRSTUWXYZ
abcdefghijklmnopgrstuwxyz abcdefghijklmnopqgrstuwxyz
1234567890 1234567890
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1.3 Corporate colours

In addition to the pure black used for the characters of the logo - and also for the "connection" icon -
6 main colours are used for the logo. Through the application of a digital fusion effect on the 6 main
colours, a total of 23 different colours is created.

The 6 main colours, applied individually to each of the graphic elements, are taken as a reference.
The complete palette of colours can be created through the fusion command "multiply" available in
any professional design application.

Remark: Any of these 6 colours can be used in the design of our documents as a graphic resource:
backgrounds, headlines or highlighted texts, bullets, tables, etc.

CMYK Combination

C=0 M=0Y=0 K=22
C=25 M=0Y=100 K=0

C=0 M=30 Y=99 K=0

C=0 M=49 Y=42 K=0
\ e C=13 M=15 Y=40 K=14
A

C=0 M=16 Y=100 K=0
' C=76 M=13 Y=1000 K=30

RGB Combination

Rest of elements:
Black 100%

R=197 G=199 B=199

R=197 G=214 B=50

R=242 G=179 B=41
R=234 G=146 B=126
R=186 G=176 B=136
R=250 G=206 B=29
R=40 G=112 B=49

\/

'

Rest of elements:
R=0 G=0 B=0
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1.4 Proportions and logo elements

The complete logo is divided into three parts: name (left), link (centre) and description (right), which
occupy horizontally balanced proportions of 45% - 10% - 45%.

The nexus is an icon symbolising the connection, where the circle occupies the exact centre of the
logo area (horizontal axis 50% and vertical axis 50%).
For a page header in a standard Word document (DIN A4), or for a PowerPoint header, a logo width of

50-60mm is considered ideal.

In general, it is recommended that in documents the logo is printed in a width not less than 50mm,
or 190 pixels in the digital format.

100%

A
Y

45% 10% 45%

A
Y
A
Y
A
\J

=
(=]
w
connecting consumers 2
COREADO | 222 voen
rebalance farmers’ position
¥ Recommended size ¥ Minimum recommended size
60 mm
> 50 mm /190 px
connecting consumers C. connecting consumers
and producers to
C O R EA D O rebalance farmers’ position COREAD mm::ﬂtgrs‘ position
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1.5 Variants of the logo

The positive version is the default version on the
condition it is used on a white background (or
another light coloured even background).

This original version exactly reflects the corporate
colours.

connecting consumers
and producers fo
rebalance farmers’ position

COREADO

The colour match applied for the grey-scale
version is:

e Yellow =20% Black

e Pink = 15% Black

e Warm green = 30% Black

e Grey = 22% Black

e Orange = 40% Black

e Beige = 50% Black

e Dark green = 60% Black

This version will be used if the logo is applied to

monochrome documents with a white or light

background.

connecting consumers
and producers to
rebalance farmers’ position

COREADO

AGREEMENT NO 101000573

C @ connecting consumers
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In the black monochrome version, the
effectiveness of the colour fusion effect is lost
and makes it difficult to read the project name.
Therefore, this graphic element has been
eliminated.

This version will be used in monochrome
documents with a white or light background.

connecting consumers
and producers to
rebalance farmers’ position

COREADO

As with the black monochrome version - and for
the same reason - the graphic element has been
eliminated in the white monochrome version.
This version will be used if the logo is applied to
monochrome  documents with a dark
background.

connectling consumers
and producers o
rebalance farmers” position

COREADO
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2. Flyer

A project flyer (A5 postcard size) has been designed to present general information about the project
in a visual attractive way. It will support the dissemination and promotion activities linked to

ambassadors but it also allows partners to promote the project at events, workshops, etc.

COs.__.

COREADO | St poston

THES PRUECT HAS RECEVED FLNONG FROM THE
D BNCHATION FROGHAMME UNDER GRANT
SGREEMINTNO 03T

COCOREADO in a nutshell

The EU-funded COCOREADO project is designed to rebalance the position of the farmer as
an individual actor, as a key player in innovative food supply chains and as a supplier for public
procurement.

Based on the multi-actor approach and a deep understanding of Agricultural Knowledge and
Innovation Systems (AKIS), the project applies a three-fold approach to maximise impact,
relying on good practices, ambassadorship and a focus on youth.

Active youth engagement across Europe, an extensive ambassador training programme and the
co-creation of new ‘seed’ initiatives are at the core of the project.

ambassadors

trainings

P THIS PROJECT HAS RECEIVED FUNDING FROM THE EUROPEAN UNION’S HORIZON 2020 RESEARCH AND INNOVATION PROGRAMME UNDER GRANT
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COCOREADO facts

OREADO, which s inspired by.the Esperanto for co-creation, is a project
\d to rebalance the position of the farmer as an individual'actor, as'a’key,
in nnovaﬁve/ood supply chains, and.as a supplier forpublic procurement.

Youth
farmers

‘The project involves both academic
and close-to-farmers partners
across Europe, recognising regional
differences and barriers in terms of
replicability of good practices and
regional opportunities in terms of
solutions.

‘The consortium connects key youth
actors in an environment that offers
supportand ©

Innovative
initiatives

Good practices will be assessed
for their

Co-creation
solutions

The selected group of 40
will cocreate

translated into educational
materials. Furthermore, user-
friendly decision support tools
with high potential will be made
accessible. Communication and
dissemination of good practices
and tools will focus on farmers,
rural policy makers,

undertake action.

Akey tool for creating such
environment is the COCOREADO
Ambassador Training Programme.
Active youth engagement in co-
creating solutions is at the core of the
well balanced consortium including
three EU-level youth organisations and
is embedded within COCOREADO's
methodologies, thus ensuring that

innovative supply chains remain future-

proof.

actors in the food chain such as
chefs and local food processors.

Further information on:

Website do.eu | Twitter

solutions for the seed cases
- ideas that are both consumer
driven and conducive to
improving farmers’ incomes

with a provided budget. These
solutions will be based on a
systemic design approach.
COCOREADO project will

support the Ambassadors on the
organisation of workshops with
the regional actors to further
develop possible solutions and
win-wins for both producers and
consumers. These workshops will
be focused on the creation of a
value propositon for all actors
involved

| Facebook /Cocoreado | Linkedin /cocoreado

EEE St Bowus

COCOREADO PARTNERS

BSC|:3:
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3. Roll-up

A roll-up template to promote the project at events, external conferences and workshops has been
created since the outset of the project. The template can be localised in local languages and tailored
to the partners' communication goals. The production of the roll-ups will be done locally by the
partners.

C‘ connecting consumers

COREADO febcknos fmen’ postion

COCOREADO
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4. PowerPoint presentation

A PowerPoint presentation has been produced for partners to present the project within their
organisations and at external meetings, events, conferences, ...

Connecting COnsumers and producers to REbalance
farmers’ position through AmbassaDOrs trainings

A\ &

l Table of contents

COREADO | Z5m=e ..

s @:___

COREADO | S5 COREADO | o

summary objectives

The project T The project List of partners WP Objectives

The project summary

See See See
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Farmers are key players in innovative food supply chains
and as suppliers for public procurement. The £U-funded
COCOREADO project will apply @ multi-actor method and
a deep understanding of sgricultural knowledge and
innovation systems (AKIS) based on ambassadorship,
good practices and training.

The project will encourage young people in rural areas to
co-create Innovative solutions that overcome obstacles
for farmers, address consumer needs and improve the

conditions for the sustainsble public procurement of
local and seasonal food.

The COCOREADO Ambassador Training Program will
connect young farmers, students and three EU-level
youth movements, aiming to enhance the position of
farmers and improve their connection with consumers. A
wide range of academic and farming-related partners will
be engaged in the project, taking into consideration the
regional particularities.

o

COREADO

connecting consumers
and producers fo
rebalance farmers’ position

COREADO TE"T’_

The project objectives

COREADO | =5

COCOREADO is a project designed to rebalance the position of
the farmer as an individual actor, as a key player in innovative
food supply chains and as a supplier for public procurement.

Based on the multi-actor approach and a deep understanding of agricultural
knowledge and innovation systems (AKIS), the project applies a three-fold
approach to maximize impact, relying on ambassadorship, good practices,
and a focus on youth. COCOREADO will foster opportunities for young
people in rural areas to co-create innovative solutions that overcome
current hurdles for farmers and respond to consumer needs, while
simultaneously improving the conditions for sustainable public
procurement of local and seasonal food.

°
COREADO | =2

COCOREADO starts with the collection of innovative initiatives
that enhance the position of the farmers and improve their
connection with consumers.

Good practices will be assessed for their replicability and translated into
educational materials. Furthermore, user-friendly decision support tools
with high potential will be made accessible. Communication and
dissemination of good practices and tools will focus on farmers, rural
communities, policy makers, actors in the food chain such as chefs and local
food processors.

The consortium connects key youth actors including young farmers,
college youth, youth movements in an environment that offers
support and encouragement to undertake action.

A key tool for creating such environment is the COCOREADO Ambassador
Training Program. Furthermore, the project involves both academic and close-
to-farmers partners across Europe, recognising regional differences and
barriers in terms of replicability of good practices and regional opportunities in
terms of solutions. Active youth engagement in co-creating solutions remains
at the core of the well balanced consortium including three EU-level youth
organisations, and is embedded within COCOREADO’s methodologies, thus
ensuring that innovative supply chains remain future-proof.

List of partners

THIS PROJECT HAS RECEIVED FUNDING FROM THE EUROPEAN UNION’S HORIZON 2020 RESEARCH AND INNOVATION PROGRAMME UNDER GRANT
AGREEMENT NO 101000573
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COREADOT

&natie informaticn exchange among partners, actors and stakeholders by means of regular training programs (WPS). This work package sets provides the tools for all dedsions and

WP2 can be considered a5 the glue of the project: creating a common language and
W P 1 Ensure o successtul overall project performance, coordinate all activities internally and preparing for activites for the cocreating activities (WP3, WP and WP6) as well as for the
closed and public meetings:

dialogue requested for the muli-actor approach. Consartium membrs wil be trained in 3

shape the MA way that the multi-actor approach is correctly understood and applied throughout the
approach for

Overall Project .

Management . N progress and reporting by d defverables a5 well a3 The main objectrves of W2 are:
g the intarbrkage between the WPs and sagments to achieve the project’s overal aims and COCOREADO
objectives. .
1 H and oneto assess theirreplicabilty.
S e i e o objectives ; e
o Atien thiswewil

! CBy... !

The overall objective of WP3 is to gather and repicate imovative ways for farmers t0 The objectives of WPd are:
collaborste on opportunities with the aim of both connecting consumers and farmers and
impeoving fammers’ income e.g. eccnomies of scale, smarter distribution, reduction of .

| environmental footprints, territorial approaches, etc.). This wil be acheved through the d 3cr0s5 the EU Member States.
analyse of a selection of the identified indtiatives in WP2 for their good practices on mutually
Boost nove benefiaal cooperation, integrating the needs of primary producers and consumers in a hands- Advance .

and fair food on approach. The analyse will follow 8 multiactor approsch involving, not only farmers and sustainable

S b thesmyn e . .
systems —_ public

procurement

COREADO

tenderrequirements for local and seasonal food.

Specificobjectivesare:

« identifiation of good practices and thelr replicabllty
« Production of educational material

COREADOTT COREADO?-
The overall objective of WPS is to establish an open knowledge co-creation space for The aim of pply chains. The trainings
Py o0uars, corsumers and omer food sy cors shat vl &nable knowkdge Sxchige P 5 Corestion schiies with the ambsssadors 1 sect, deviop and mplement e
sharing experiences, learning and co-creation of sustainable food chains. WPS will enhance ivtiatives from their own region. Seed initiatives are ideas that are both consumer driven and
mutual understanding among producers and consumers about solutions for innovative food = § condudve to improwirg farmers' incomes (e.g. economies of scale, smartar distribution,
ehains, d w reduction of environmental footprints, termiorial approaches. etc). Seed budget is thereby
Ambassador 3 Co-creation o prowided to support the rural communities. The development of the ideas are evaluated in the
second ambassador training and, where necessary adjustments are formulated. In the third
NEF‘A!O rk & The specificobjecties of WPS are: FonneCt_ed training, wa foresee a final evaluation and put the focus on dhsemination of the co-creation
Tralnlng % innovative prooe
Program « To educate andtrainambassadors. supply chains The specific objectives of WPSare:
ambassadors and Innovativefood chains. * Toselect‘seed’
. chainand
replication possibilties across Europe, taken by Intermedaries.

OCOREADC.
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5. Email signature

A signature for email messages was designed allowing partners to set-up a personal project branded
email signature in Outlook (or any other email system). The email signature links automatically to
the project website and the social media channels.

Mirentxu Asin lrurozqui

masin@iniciativas-innovadoras.es

connecling consumerns

COREADD | e pomon. e
www.cocoreado.eu 6 ’ m
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6. Other printed materials

Additional materials will be created and produced on demand when required. At all times partners
will be encouraged to make use of digital means to disseminate project information in order to
minimise the printing of materials.
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