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rebalance farmers’ position
Connecting through the Taste Lasko brand
Problem encountered and objective

For many regions, developing, managing and gaining visibility for their local products and services, as well as their
local food producers and processors, is a major challenge. The creation of a collective brand like Taste Lasko
promotes and connects rural development with local products. The brand system connects local farms/producers
with enterprises and provides direct distribution channels from farm to fork or from field to plate.

Main results / outcomes

STIK Lasko together with the Municipality of Lasko, KGZ unit Lasko and Thermana Lasko connects local producers,
coordinates activities (Day of open door), promotes (social media) and sells the offer certified with the Taste Lasko
brand in its outlets. By organising trainings and events, the connection between the producers themselves and the
consumers is further strengthened. The Taste Lasko brand is well accepted by the local population, which is
reflected in the increase in the purchase of local products by restaurants, households, public institutions and the
local market. The brand is also well received by local farmers/businesses, who see it as an opportunity to improve
their economic situation and of the local community.

Practical recommendations

The added value of the initiative lies in the possibility of Cooperatingperiners
increasing the choice of better quality, safer food, local R o | Bl | —
dishes, products and services, which can be scaled-up by Lasko Institute of Celje i
extending the certification of the offer to additional \ Y J
experiences and events, etc. The members of the Taste
Lasko network are committed to take part in strategic I oo MO
development, innovative ways of transferring knowledge, ",g”/.,:’wgmh‘mf"
experience and skills, research activities and tenders. A i
dedicated team can replicate the Taste Lasko brand and
Coordinates activities

its core idea in other countries and other environments. Support activities The brand bings togethet loca) e inoetts Gl rodicarsy el

Partners organise trainings, producers, farmers, artisans,
evaluations and events to which ~ ~~-P creative caterers, health lifestyle <
both existing and new producers service providers and organizers of
can register. guided adventures.

contacts for mutual exchange of
information on supply and demand
within partners, promotions,
markets and sells

Open Door of Lasko
Producers present their story and
certified products directly to
consumers

Fig 1: Regular market with local

suppliers to promote and sell Figure 2: Schematic representation of the dimensions
products under the Taste Lasko brand of the Taste Lasko brand

Further information

https://lasko.info/stik-lasko/ https://www.facebook.com/okusitilasko https://lasko.info/okusiti-lasko/

About this abstract

Authors: Tanja Dergan, Aneta Ivanovska, Marko Debeljak, Jozef Stefan Institut

Date: August 2022

COCOREADO is a Horizon 2020 funded project designed to rebalance the position of the farmer as an individual
actor, as a key player in innovative food supply chains, and as a supplier for public procurement. Based on the
multi-actor approach and a deep understanding of Agricultural Knowledge and Innovation Systems (AKIS), the
project applies a three-fold approach to maximise impact, relying on ambassadorship, good practices, and a focus
on youth. The project is running from January 2021 to June 2024.

Website: www.cocoreado.eu
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Povezovanje prek blagovne znamke Okusi Lasko

Obstojeci problem in cilj

Za mnoge regije so razvoj, upravljanje in pridobivanje prepoznavnosti lokalnih proizvodov in storitev ter lokalnih
pridelovalcev in predelovalcev hrane velik izziv. Oblikovanje kolektivne blagovne znamke, kot je Okusiti Lasko, spodbuja
razvoj podezelja in z njim lokalnih proizvodov. Sistem blagovne znamke povezuje lokalne kmetije/proizvajalce s podjetji
in zagotavlja neposredne distribucijske poti od vilic do vilic oziroma od njive do kroZnika.

Glavni rezultati / izidi

STIK Lasko skupaj z Obcino Lasko, KGZ Lasko in Thermano Lasko povezuje lokalne pridelovalce, koordinira aktivnosti
(Dan odprtih vrat), promovira (druzbena medija) in prodaja ponudbo, certificirano z blagovno znamko Okusi Lasko
v svojih prodajnih mestih. S organizacijo izobrazevanj in dogodkov se dodatno krepi povezava med samimi
pridelovalci in potros$niki. Lokalno prebivalstvo blagovno znamko Okusiti Lasko dobro sprejema, kar se kaze v
povecanem nakupu lokalnih proizvodov pri gostincih, gospodinjstvih, javnih ustanovah in na lokalnem trgu.
Blagovno znamko dobro sprejemajo prav tako lokalni kmetje/podjetniki, ki v njej vidijo priloZnost za izboljsanje
svojega gospodarskega poloZaja in s tem tudi posledi¢no poloZaja lokalne skupnosti.

Prakticna priporocila

Dodana vrednost pobude je moZnost vecje izbire Sodelujoci partnerji

kakovostnej$e in varneje hrane, lokalnih jedi, izdelkov in Obéing Latko goz’g’g’z‘k’{sf:vo g || zdvaviise Stk Lotk
storitev, ki jo je mogocCe razsiriti z razsiritvijo certificiranja Celje g

ponudbe na dodatna doZivetja in dogodke itd. Clani mreze \ J
Okusiti Lasko se skupaj zavzemajo za skupni strateski razvoj, !

inovativne nacine prenosa znanja, izkudenj in veddin, skupne e s

raziskovalne dejavnosti in razpise. S pomocjo ustrezne ekipe mi"b’l"u’ik“fk

lahko blagovno znamko Okusiti Lasko in njeno osnovno idejo l

Znamka Okusiti Lasko zdruZuje 2
Podporne dejavnosti lokalne pridelovalce, kmete, Koordinacija
ocenjevanj in dogodkov, za ponudnike storitev zdravega medlpannem urs’;an;e pmmom’e
obstojece in nove proizvajalce. Zivljenjskega sloga in organizatorje U?n!(’e in prodaje &
vodenih pustoloviéin.

repliciramo tudi v drugih drZavah in drugih okoljih.

A

Dan odprtih vrat Lasko
Proizvajalci svojo zgodbo in
certificirane izdelke predstavijo
neposredno potrosnikom

Slika 1: Redna trZnica z lokalnimi ponudniki namenjena promociji in

prodaii izdelkov pod blagovno znamko Okusiti Lagko Slika 2: Shematski prikaz razseznosti blagovne znamke Okusiti Lasko

Dodatne informacije

https://lasko.info/stik-lasko/ https://www.facebook.com/okusitilasko https://lasko.info/okusiti-lasko/

Informacije o povzetku

Avtorji: Tanja Dergan, Aneta lvanovska, Marko Debeljak, JoZef Stefan Institut

Datum: Avgust 2022

COCOREADO projekt financira program Obzorje 2020 in je namenjen uravnoteZenju poloZaja kmeta kot
individualnega akterja, klju¢nega akterja v inovativnih verigah preskrbe s hrano in dobavitelja za javna narocila.
Projekt temelji na vecdelezniski metodi in poglobljenem razumevanju sistemov znanja in inovacij v kmetijstvu
(AKIS), ter uporablja trojni pristop za povecanje ucinka, ki temelji na ambasadorstvu, dobrih praksah in
osredotocanju na mladih. Projekt poteka od januarja 2021 do junija 2024.

Spletna stran: www.cocoreado.eu

THIS PROJECT HAS RECEIVED FUNDING FROM THE
EUROPEAN UNION’S HORIZON 2020 RESEARCH
AND INNOVATION PROGRAMME UNDER GRANT
AGREEMENT NO 101000573



https://lasko.info/stik-lasko/
https://www.facebook.com/okusitilasko
https://lasko.info/okusiti-lasko/

