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The Objective of the Report:

Develop standards/certificates for sustainable food procurement to enhance the position of farmers
within the public procurement system.

To reach the objective the report contains the following:

Contextualizes the report’s contributions within the framework of the COCOREADO project. It includes
general background information on the concept of standards, certification and labelling offering a
mapping of existing labels that encompass social, environmental, and economic sustainability
dimensions.

Assesses the application of sustainability criteria in current public procurement practices, delving into
how existing standards can aid procurement officers to increase the sustainability of food
procurement.

Results of the development of standards, certificates, and labels to be used in sustainable public
procurement of food, to enhance the position of farmers within the public procurement system.

Includes a discussion on the barriers as well as the potentials for farmers when public procurement
utilizes standards, certificates, and labels to enhance sustainability of public procurement of food.

Concluding statements of the report.
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1. Introduction

The COCOREADO project works towards building a sustainable food system. At its core, the project is
about gathering innovative initiatives, alongside engaging, and activating both the youth and farmers,
with a significant emphasis on co-creation of solutions. Its primary objectives are to reposition the
farmer within the current food system, ensuring they are recognized as key individual actors and that
their role is not undervalued. By fostering collaboration and innovation, COCOREADO aims to create
a more equitable and sustainable food ecosystem for future generations.

The COCOREADO project focuses on small-scale farmers and recognizes the value of maintaining a
multitude of different agricultural players rather than a concentration of a few large entities. Small
farms often contribute to a greater diversity of products and practices due to their versatile
composition, reinforcing the resilience of the food system by spreading risk and promoting
sustainability. Their localized nature ensures a variety of foods are produced across different regions,
contributing to food security and the preservation of traditional and innovative farming practices. It
therefore strengthens resilience but also the cultural importance of the city-region food systems. In
essence, supporting small-scale farmers is not only about preserving numbers; it is about advocating
for a food system that values diversity, resilience, and sustainability at its core, as demonstrated by
the trends and impacts outlined by Schuh et al. (2022).

The focus of the COCOREADO project on small-scale farmers is underpinned by the understanding that
they play a critical role in our food system, a point emphasized by the changing landscape of
agriculture within the EU-27. According to Schuh et al. (2022) there was a significant reduction in the
total number of farms, decreasing by approximately 32% from 15 million to 10 million between 2003
and 2016. Notably, this decline was most pronounced among smaller farms, those less than 5 hectares
in size, which saw a 38% decrease. This shift underscores the vulnerability of small-scale farming
operations and highlights their importance in ensuring a diverse and resilient food system.
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The pivotal role of small-scale farmers in maintaining a sustainable food system is increasingly
recognized. ICLEI - Local Governments for Sustainability (2022) highlights the urgent need to halt their
drastic decline across Europe. This necessity aligns directly with the European Union's Farm to Fork
strategy, which underscores a growing demand among Europeans for fresh, less processed, and
sustainably sourced food (European Union, 2020). Such demands catalyse a shift towards shorter
supply chains, spotlighting the potential of public procurement as a powerful lever for systemic
change. Given that public procurement accounts for approximately 12% of GDP in OECD countries
(OECD, 2017) it wields significant purchasing power that, if strategically harnessed, can support small-
scale farmers by ensuring they are included in procurement processes. This inclusion not only has the
potential to improve their market position but also to foster the development of more resilient and
sustainable food systems. Through leveraging public procurement, government bodies can directly
influence food production and consumption patterns, thus playing a crucial role in enhancing the
viability and sustainability of small-scale farming within the broader European agricultural landscape.

In the continuous work of the COCOREADO project, the previously published report D4.2, titled
"Report on legal constraints for sourcing local and seasonal food across the EU" by Andhov et al.
(2024), serves as a foundational piece in understanding the intricacies of procurement law and its
relevance to public entities engaged in the procurement of food. The comprehensive report sheds
light on the question of what procurement law is and it introduces the concept of Sustainable Public
Procurement (SPP) and provides an insightful context regarding the historical legal developments
surrounding sustainability considerations within public procurement practices. The report outlines the
tensions between various objectives and principles of procurement law and offers a nuanced view of
the complexities faced by entities in aligning their procurement strategies with legal frameworks.
Additionally, it underscores some of the legal risks associated with the application of local and seasonal
food from small producers, highlighting the delicate balance that must be navigated to promote
sustainability while adhering to legal standards. Building upon the comprehensive analysis presented
in D4.2, this report will change its focus toward other dimensions of the COCOREADO project, thereby
not delving into the legal aspects of public procurement. The exploration will instead concentrate on
expanding the understanding of standards, certification, and labelling within the framework of
promoting sustainability in agriculture, with a special focus on enhancing the position of farmers,
acknowledging that the legal foundations and implications have been thoroughly covered in D4.2.

This report wants to investigate whether any untapped potential in harnessing standards,
certifications, and labelling as tools within procurement processes exists, and whether it could present
a viable way to elevate the stature of small-scale farmers within the food supply chain. By integrating
specific standards and certifications into public procurement policies, wherein being a small-scale
farmer becomes an advantageous position, governments could create a more transparent,
sustainable, and equitable food system. This approach not only aids in making the sourcing process
more discernible and aligned with the EU's Farm to Fork strategy's goals for sustainability but also
offers small-scale farmers a tangible means to differentiate and elevate their products in the market.
The report will commence by offering a deep dive into standards, certification, and labelling.
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1.1 Understanding Standards, Certification, and Labelling

1.1.1 Standards

Over the last forty years, the agricultural sector has seen the emergence of numerous voluntary social
and environmental standards and certification programs. These standards are essentially documented
agreements that outline technical specifications or criteria. They function as rules or guidelines to
ensure that agricultural practices, materials, and products meet specified levels of quality and safety,
making them fit for their intended purposes. The voluntary nature of these standards means that they
are not legally enforced but adopted by choice, allowing flexibility and innovation within the industry.

By setting high standards, the agricultural sector aims to elevate common practices and improve
overall quality. Standards cover various areas, including environmental impact—minimizing harm to
ecosystems; organic production—ensuring food is grown without certain chemicals; labour
conditions—protecting workers' rights; and social interactions—considering the impact on local
communities. Normative standards provide a framework for local bodies to develop specific criteria
tailored to their certification programs, promoting consistency and reliability across the industry.

1.1.2 Certification ensuring compliance with standards

Certification plays a crucial role in ensuring compliance with various standards by acting as a
mechanism of verification and assurance along the supply chain. According to the International
Organization for Standardization (ISO), certification is defined as a procedure by which a third party
gives written assurance that a product, process, or service conforms to specified standards. This third-
party verification is essential because it provides an objective assessment that products or services
meet the established criteria, which can be more convincing and trustworthy than self-declarations by
suppliers.

The certification process serves as a form of communication between suppliers and buyers. It
reassures buyers that the goods or services they are purchasing adhere to standards, such as those
related to quality, safety, environmental impact, or social responsibility. This assurance is particularly
important in complex supply chains where the end consumer or buyer cannot directly verify the
conditions under which the goods were produced, or services were provided.

By requiring that products or processes meet predefined standards and undergoing rigorous
assessments by certification bodies, companies can demonstrate their commitment to upholding
these standards. This not only helps in building trust with consumers and stakeholders but also
enhances the brand's credibility and market access, as certified products often have a competitive
advantage in markets where consumers are concerned about sustainability and ethical practices.

In summary, certification acts as a vital tool in enforcing standards by providing a reliable, third-party
validated claim that a company adheres to specific, predefined criteria. This system helps in
maintaining transparency and accountability within the supply chain, ultimately contributing to
consumer confidence and business integrity.
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1.1.3 Labelling providing information on compliance

Ecolabelling is a voluntary method of environmental performance certification that is practised
worldwide (Global Ecolabelling Network, 2022). Labelling plays a crucial role in conveying information
about compliance with standards and sustainability to consumers. A certification label serves as a
tangible indication that a product, process, or service has met the specific criteria set forth by
recognized standards. This label or symbol is typically managed by the standard-setting body, ensuring
that any use of the label is controlled and consistent with the standards' requirements. Such labels
inform consumers that the compliance with standards has been independently verified, enhancing
transparency and trust.

In the context of environmental and sustainability standards, certification labels communicate to
consumers that a product has been produced under conditions that meet specific ecological, social,
and ethical standards. For instance, labels such as organic, fair trade, and rainforest alliance certify
various aspects of sustainability from the production processes to the social conditions under which
products were made. These labels are not just markers of compliance but also serve to inform
consumer choices in a marketplace increasingly focused on environmental conservation and social
justice.

Specifically, in markets for labelled products, organic labels stand out significantly. They have captured
the largest market shares among eco-labelled goods, indicating a strong consumer preference for
products that are perceived as safe, environmentally friendly, and sustainable. This will also be
revealed in the mapping in 1.2, that accounts for the vast number of organic labels in the Ecolabel
Index (2024), underscoring the importance and consumer trust in these certifications. This prevalence
of organic labels reflects a broader consumer trend towards products that are not only beneficial to
personal health but also offer assurances regarding environmental stewardship and sustainable
farming practices.

1.1.4 The Role of Standards, Certification, and Labelling in Sustainability

The United Nations Sustainable Development Goals (SDGs) provide a comprehensive framework for
addressing the many challenges of sustainable development (United Nations, n.d.). The Economic

13 CLIMATE
ACTION

Figure 1 - SDG 13 Climate Action (UN, n.d.).
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Commission for Europe's (2018b) publication highlights the role international standards play in aiding
policymakers to support sustainability and achieve these global goals. A prime example is Case Study
No. 3, which details the Eco Mark Africa Certification System's implementation through the Eco Mark
Sustainability Standards (United Nations Economic Commission for Europe, 2018a). This standard
aligns with SDG 13, which calls for urgent action to combat climate change and its impacts and more
specifically to the achievement of SDG 13.2 to “Integrate climate change measures into national
policies, strategies and planning” (UNEP - UN Environment Programme, n.d.-b).

However, the potential application of the SDGs extends far beyond climate action. Standards,
certifications, and labelling can serve as powerful tools to promote sustainability across all dimensions.
By incorporating SDG targets into these mechanisms, businesses can demonstrate their commitment
to sustainable practices, ranging from reducing environmental impact to ensuring social equity and
fostering economic growth (United Nations Economic Commission for Europe, 2018b). Such
integration can also guide consumers towards more sustainable choices, thereby driving the market
towards a greener economy. Ultimately, the SDGs offer a versatile blueprint that can be embedded
within various standards and certifications, catalysing progress towards a more sustainable and
resilient future.

Environmental sustainability

Standards, certification, and labelling have long been crucial in fostering environmental sustainability
within agriculture, tracing back to influential global initiatives. In 1983, the United Nations established
the Brundtland Commission (Kono, 2014), tasked with developing strategies to ensure sustainable
development. This commission aimed to improve human well-being in the short term while
safeguarding ecological integrity for future generations. Their efforts culminated in the publication of
the influential 1987 report "Our Common Future," commonly referred to as the Brundtland Report
(Brundtland, 1987). In the same year, Barbier (1987) discussed how the conflicting goals of
environmental conservation and economic development could advantageously be mutually
reinforcing if linked. This resulted in the emergence of the three-pillar conception, combining social,
economic, and environmental aspects to define the concept of sustainability(Purvis et al., 2019). This
foundational work set the stage for further advancements at the 1992 United Nations Conference on
Environment and Development (Earth Summit) in Rio de Janeiro. Here, the international community
adopted Agenda 21, a comprehensive global action plan for sustainable development (United Nations,
1992). A specific chapter in Agenda 21 dedicated to Sustainable Agriculture emphasized the need to
shift consumption patterns. It advocated for the development of criteria and methodologies to assess
the environmental impacts of products and processes, aiming to transform these findings into clear,
actionable indicators to guide both consumers and decision-makers. Additionally, Agenda 21
underscored the role of governments in fostering the growth of environmental labelling.

This strategic framework established by these global initiatives has proven instrumental. By setting
standards and providing certification, the agriculture sector ensures that products adhere to
environmental criteria, leading to overall quality improvements. Certification processes maintain
transparency and accountability, promoting compliance with established benchmarks. Meanwhile,
labels serve as a direct communication channel, empowering consumers to make informed choices

THIS PROJECT HAS RECEIVED FUNDING FROM THE EUROPEAN UNION’S HORIZON 2020 RESEARCH AND INNOVATION PROGRAMME UNDER GRANT 12
AGREEMENT NO 101000573




D4.3 ‘ @
Sustainable food procurement standard/certificate T connecting consumers

CO R E A D O and producers to

about environmentally sound products. Together, these tools not only support sustainable agricultural
practices but also inspire broader societal shifts towards sustainability.

Social sustainability

These mechanisms of standards, certification, and labelling can also play a role in promoting social
sustainability within agriculture. By setting demanding social standards, frameworks can ensure that
workers are treated fairly and that labour rights are respected, covering aspects such as fair wages,
safe working conditions, and community engagement. Certification processes provide an added layer
of accountability and transparency, often requiring that agricultural practices not only meet
environmental benchmarks but also adhere to social criteria. This can include ensuring gender equity,
providing educational opportunities, and enhancing worker welfare. Labels communicate these social
commitments to consumers, who are increasingly making purchasing decisions that align with their
values on human rights and social justice. In this way, informed consumers can actively support
farming practices that promote both environmental and social sustainability. Ultimately, these efforts
contribute to a more equitable agricultural sector, fostering community development and enhancing
the quality of life for all stakeholders involved, thereby creating a sustainable and socially responsible
food system.

Economic sustainability

Labels can also play a significant crucial role in supporting economic sustainability goals within the
agricultural sector, offering both direct and indirect benefits to farmers and stakeholders along the
value chain. One of the most significant direct impacts is the access to premium markets that
certification offers. This access usually results in increased net profits for farmers, providing a
compelling incentive to adopt sustainable practices. Certification often opens doors to niche markets
that value sustainability, potentially including lucrative opportunities in public procurement, where
standards for sustainable procurement can create high demand for certified products.

Moreover, some producers may already meet the requirements needed to achieve certification simply
by virtue of their existing practices. For these producers, certification formalizes their compliance with
sustainable standards, providing them a pathway to enhance their market access and realize potential
economic benefits without significant additional investment.

In conclusion, standards, certification, and labelling provide a framework through which farmers can
be compensated for their efforts towards sustainable practices, enhancing their income stability and
opening new market opportunities. This framework not only rewards current sustainable practices but
also incentivizes the shift towards more sustainable agriculture moving forward. The next section of
this report will map out the existing sustainability labels, further illustrating the diverse opportunities
and benefits they provide within the agricultural industry.
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1.2 Mapping Existing Labels

The Ecolabel Index (Ecolabel Index, 2024) serves as a comprehensive global directory of ecolabels,
cataloguing 456 labels with a possibility to focus on those applicable to food products, totalling 147
ecolabels. Additionally, further insights from Koen et al. (2023) explore existing LCA-based labelling
systems that aim to inform consumers about the environmental footprint of food products. According
to Koen et al. (2023), the LCA based labelling systems represent a shift from traditional labels like fair
trade or organic because they aim to evaluate the sustainability of all food products, not just those
certified under specific schemes, and are based on direct environmental impact measurements such
as greenhouse gas emissions and water use, rather than traditional process-type indicators like
manure management plans. These distinctions suggest that such ecolabels could significantly enhance
the sustainability of food products by providing more comprehensive and impactful information to
consumers.

The following mapping, derived from the Ecolabel Index and existing LCA-based labels, categorizes
labels based on their primary sustainability focus—whether social, economic, or environmental. Some
labels encompass multiple sustainability aspects, illustrating the interconnectedness of these areas.
Notably, the mapping excludes labels not relevant to agriculture, ensuring a focused analysis on food-
related certifications. However, some labels, such as the AIAB (Italian Association for Organic
Agriculture), while predominantly certifying organic food products, also cover non-food categories like
detergents and cosmetics, these labels have been included in the mapping. The mapping results are
visually presented in a Venn diagram in Figure 2. Labels that address multiple sustainability aspects
are shown where the corresponding circles intersect, illustrating the overlap and integration of
environmental, social, and economic considerations in agricultural labelling practices. This
visualization aids in understanding the emphasis and coverage of sustainability dimensions within the
scope of certified agricultural products. It highlights the prevalence of the environmental sustainability
aspect. More detail on each label can be found in the Appendix I.

It can be argued that all labels ensure some degree of economic sustainability, in terms of premium
pricing reflecting unique qualities, product differentiation adding a competitive edge, access to
broader markets they might not otherwise reach and somewhat stable income for producers.
However, the mapping of the labels does not reflect this. If it is not the purpose of the label, this side
benefit will not be visualized in the mapping. The label would have to directly concern the economy
of the producer e.g. by ensuring a fair price for the product going directly to the consumer.
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Figure 2 - Venn diagram of labels related to agriculture according to sustainability focus.

Figure 3 illustrates the annual establishment of labels, mapping the launch of all labels covered in this
report. As shown in the graph, there has been a significant increase in the number of labels established
over the years, indicating a growing emphasis on sustainability and especially organic certification. The
trend is particularly noticeable from the early 2000s onwards, reflecting heightened consumer
awareness and demand for ethically produced goods. This surge in label creation aligns with broader
global movements toward sustainability, underscoring the critical role that certification plays in
guiding consumer choices and industry practices.

Figure 4 complements this by displaying a world map indicating the number of labels mapped and
their usage across different countries. This geographic distribution underscores the global reach and
adoption of various ecolabels. It is important to note, however, that the country-specific data have
been gathered from the Ecolabel Index (Ecolabel Index, 2024), and there might be some exceptions
regarding where the labels are used. This comprehensive mapping provides a visual representation of
the widespread impact and implementation of ecolabels, demonstrating their significance in
promoting sustainable practices worldwide.
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Figure 3 - The mapped number of labels according to year of establishment.

Number of mapped labels

Figure 4 - Global distribution of Label Usage of the mapped labels.
The colour gradient is utilized to denote the number of labels, ranging from 0 labels mapped (light green) to 56 labels
mapped (dark blue).
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Table 1 - lllustration of how the mapping was done: depending on how the main concern of the label relates to

sustainability.

MAIN CONCERN OF LABEL

ENVIRONMENTAL
SUSTAINABILITY

SOCIAL SUSTAINABILITY

ECONOMIC
SUSTAINABILITY

ORIGIN Direct impact on Promote local
environment communities, small-scale
farmers, preserve cultural
heritage and traditional
farming practices.
ORGANIC Organic farming practices.

ANIMAL WELFARE

Ethical and cultural
considerations.

FAIR PRICING ELEMENT

Ensure producers receive
fair prices for their goods,
economic empowerment
to farmers. Cover costs of
sustainable production and
living.

True pricing.

Externalities.

WORKERS RIGHTS

Affect well-being, equity,
and quality of life of
individuals in the
agricultural industry.

BIODIVERSITY

Measures to increase
biodiversity; change of
practices.

HEALTH

Enhancing community
well-being and creating
environments that support
safe, healthy lifestyles,
which are fundamental for
long-term social stability
and equity.

SOCIAL

Safe and fair working
conditions

ENVIRONMENTAL IMPACT

Can provide information
for all food products
concerning their
environmental impact and
provides information to the
consumer.

AGREEMENT NO 101000573
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Table 1, above, illustrates how the mapping in Figure 2 was conducted. Depending on the subject the
label is concerned with, the mapping of sustainability aspect is done according to this argumentation.
It is noted that the mapping could have been done differently.

Many ecolabels are closely aligned with national organic agriculture schemes, which predominantly
focus on environmental sustainability. These schemes emphasize practices that enhance biodiversity
and ensure the sustainable use of natural resources. Despite this primary environmental focus, organic
agriculture often incorporates high standards of animal welfare, integrating broader sustainability
concerns. In the mapping of these labels, those designated as 'organic' are primarily categorized under
environmental sustainability. This categorization reflects the understanding that while 'organic' labels
typically include aspects such as animal welfare, these elements could also contribute to social
sustainability through ethical and cultural considerations regarding animal welfare. However, unless a
label explicitly emphasizes animal welfare or related issues as its focus, it is classified under
environmental sustainability. This approach ensures that the labels are mapped according to their
primary intent and impact within the framework of sustainability.

Although organic labels are often associated with animal welfare, it is challenging to consistently map
this relationship. Certain animal welfare requirements are sometimes seen as insufficiently ambitious
compared to other potential improvements. In Denmark, the Danish organic @-logo, encompasses
some level of animal husbandry standards (Danish Veterinary and Food Administration, n.d.-b).
Additionally, there is a separate animal welfare label indicating varying levels of welfare fulfilment
(Danish Veterinary and Food Administration, n.d.-a). This label frequently appears on organic products
to reassure consumers about the welfare standards met. However, it is not uncommon for organic
animal products to meet only two out of three possible welfare levels, suggesting room for further
improvement. This differentiation highlights that merely possessing an organic label does not
guarantee comprehensive animal welfare standards. The mapping exercise, therefore, underscores
the need to distinguish between general organic certification and specific animal welfare
achievements, emphasizing a focused commitment to animal welfare beyond basic organic
requirements.

For instance, the Bio Quebec certification, which ensures products contain at least 95% organic
ingredients according to Québec's organic standards, is primarily an environmental label. However, it
also supports social sustainability by promoting local communities and economic sustainability
through market access and branding of regional products. Despite its organic claims, the primary
emphasis of Bio Quebec is on verifying the origin of products, thus it is mapped primarily according to
its focus on origin.

Conversely, the Bio Suisse label certifies that products are fully organic and produced in Switzerland,
with over 90% of raw materials sourced locally. While it also supports local sourcing, the dominant
focus remains on organic practices. Therefore, in this case, the label is mapped under environmental
sustainability due to its primary focus on the organic aspect rather than the origin of the products.
This approach to mapping ensures that the main intent of each label guides its classification in terms
of sustainability focus.
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Labels ensuring the origin of products with a certain environmental standard are mapped both to
relate to environmental and social sustainability. Labels that specify the origin of a product can support
social sustainability by promoting local communities and small-scale farmers. Knowing the origin helps
consumers make choices that can support fair labour practices and improve the livelihoods of
producers in those regions. Origin labels can also help in preserving cultural heritage and traditional
farming practices. By valuing products from specific regions, these labels can contribute to maintaining
traditional skills and knowledge that might otherwise be lost in the face of globalization.
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2. Existing sustainability requirements in public
procurement

2.1 Sustainable Development Goals

In 2015, the United Nations (UN) introduced the Sustainable Development Goals (SDGs) as part of the
2030 Agenda for Sustainable Development. Comprising 17 global goals, the SDGs serve as a
comprehensive blueprint to address pressing global challenges including poverty, inequality, climate
change, environmental degradation, peace, and justice. The aim of these goals is to guide global efforts
in creating a more sustainable and equitable world by 2030. Each goal is supported by specific targets
and indicators that provide a means to measure progress towards these ambitious objectives.

12 RESPONSIBLE
CONSUMPTION

AND PRODUCTION

Figure 5 - SDG12 Responsible Consumption and Production (UN, n.d.).

One of the key areas where governments can exert significant influence is through public
procurement. Sustainable public procurement acts as a pivotal mechanism for governments to set a
precedent in sustainability practices, thereby directly contributing to the SDGs. Particularly relevant is
Goal 12, which is focused on "Responsible Consumption and Production." This goal efforts to establish
sustainable consumption and production patterns globally, highlighting the critical need for more
responsible and efficient resource use. A specific target under this goal, Target 12.7, calls for the
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promotion of sustainable public procurement practices in alighment with national policies and
priorities. This target underscores the role of sustainable procurement in minimizing adverse
environmental, social, and economic impacts and fostering a cycle of sustainable practices across
various sectors. Through strategic and sustainable purchasing decisions, governments can not only
meet their immediate needs but also drive broader changes toward sustainability, exemplifying
leadership, and commitment to the SDGs.

2.2 Article 43

Article 43 in the EU public procurement directive 2014/24 plays a crucial role in defining how public
procurement must be conducted across Member States, particularly in promoting sustainable
procurement practices. Article 43 of this directive, titled "Labels," specifically addresses the use of
ecolabels within procurement processes (European Parliament and the Council of the European
Union, 2014).

Article 43 outlines the conditions under which contracting authorities can require specific labels as
means of proof that the works, services, or supplies comply with certain predefined environmental,
social, or other characteristics. These ecolabels, such as the EU Ecolabel or equivalent, serve as
indicators that the products or services meet high standards of sustainability and efficiency.

Key points from Article 43 include:

1. Criteria Consistency: The directive stipulates that any label used must be based on criteria that
are objective and non-discriminatory. This means the criteria should be scientifically
substantiated and set by a third party that does not have a conflict of interest regarding the
establishment of the label.

2. Equivalence: If a contracting authority requires a specific label as proof of compliance with the
procurement specifications, the authority must also accept other equivalent labels or other
appropriate means of proof. This provision ensures that suppliers are not unjustly excluded if
they have comparable certifications that meet the procurement’s requirements but are not
the specific labels requested.

3. Transparency and Accessibility: The criteria used by the labels must be accessible to all
interested parties. This is important to ensure that all potential suppliers can understand the
requirements and compete on equal footing.

4. Avoidance of Excessive Constraints: The labels required should not create unnecessary
obstacles for economic operators. This means that the criteria should be essential to the needs
of the procurement and not excessively burdensome beyond what is necessary to meet those
needs.

Article 43 is a testament to the EU’s commitment to integrating sustainability into its procurement
practices. By allowing the use of ecolabels, the directive encourages the uptake of green products and
services, driving demand for more sustainable solutions. This approach not only helps in the direct
reduction of environmental impacts associated with public procurement but also promotes broader
market shifts towards sustainable practices, in line with the goals of the SDGs, particularly SDG 12 on
responsible consumption and production.
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2.3 Green Public Procurement

The European Union's Farm to Fork (F2F) Strategy is a cornerstone of the European Green Deal, aiming
to transition to a sustainable food system by 2050 (European Union, 2020). It encompasses a
comprehensive policy framework that addresses every step of the food supply chain, from production
to consumption, and supports farmers' adaptation to sustainable practices (Milicevic & Negre, 2023).
The F2F Strategy's objectives, such as ensuring a neutral or positive environmental impact, mitigating
climate change, and reversing biodiversity loss, are mirrored in the Green Public Procurement Criteria
and Requirements that guide public buyers in the EU to reduce the environmental impact of their
purchases (European Commission, n.d.; European Commission et al., 2019). By incorporating these
criteria, public procurement can contribute to the F2F Strategy's goals, fostering a fair, healthy, and
environmentally friendly food system within the EU.

Green Public Procurement (GPP) represents a significant strategy by which public authorities aim to
promote sustainable consumption and production. By prioritizing the procurement of goods and
services that have a lower environmental impact throughout their life cycle, compared to conventional
alternatives, GPP sets a powerful precedent in environmental stewardship. The overarching goal is to
minimize the ecological footprint of public spending, thereby catalysing a broader market
transformation towards sustainability.

The EU's approach to GPP incorporates clear, verifiable, and ambitious environmental criteria that
products and services must meet to be considered in public tenders. These criteria cover several
critical environmental areas, including energy efficiency, renewable resource usage, greenhouse gas
emissions reduction, waste minimization, and water conservation. By addressing these factors, GPP
ensures that the environmental impacts of procured goods and services are significantly reduced over
their entire life cycle.

In practical terms, the EU Green Public Procurement criteria allow for a variety of verification methods
to ensure compliance. While labels and certificates are commonly used to demonstrate that products
meet the required standards, the EU also suggests that self-declarations can suffice when submitting
bids. This approach is intended to reduce the administrative burden on tenderers and public
authorities alike, making it easier to implement GPP while maintaining rigorous environmental
standards.

Moreover, the EU directive offers specific guidance tailored to different product categories. For
instance, in the case of egg procurement, the directive suggests that tenders may specify requirements
based on the type of labelling the eggs have received, which can indicate various standards of
production quality and environmental consideration. Additionally, the incorporation of seasonal
produce criteria in tenders reflects an effort to adapt procurement practices to the natural growing
seasons, thereby reducing the environmental costs associated with out-of-season production and
transportation (European Commission et al., 2019).

By integrating these detailed and category-specific guidelines into public procurement policies, the EU
aims to not only fulfil current environmental goals but also to set a sustainable example that can
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inspire private sector practices. Thus, Green Public Procurement serves as a key instrument in
achieving the Sustainable Development Goals (SDGs), particularly SDG 12, which calls for responsible
consumption and production patterns globally (UNEP - UN Environment Programme, n.d.-a). Through
strategic and sustainable purchasing decisions, governments can drive demand for greener products
and encourage businesses to innovate and develop more environmentally friendly options, ultimately
contributing to a more sustainable economic future.
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3. Suggestion of new standards, labels, and
certificates

3.1 Development of new labels

The new labels suggested in this report are based on the mapping of existing labels, what sustainability
requirements are used in public procurement today, and what could be needed of labels, standards,
and certification, to enhance the position of farmers in the food system and align with the Farm to
Fork strategy for fresh, less processed, and sustainably sourced food.

The development process towards suggesting new labels was structured around several key phases:
initial research, ideation, and co-creation. Initially, comprehensive research was conducted to gather
insights on existing sustainability labels and the specific requirements of public procurement that
emphasize sustainability. This foundational research helped to pinpoint critical areas where farmers
could differentiate themselves.

Following the research phase, a series of co-creation workshop sessions were conducted to generate
a wide array of ideas. These ideas were subsequently refined and sorted through an iterative process,
ensuring that only the most viable and impactful ideas were retained.

Central to the methodology was the co-creation phase, which aligns with the COCOREADO project’s
core philosophy of collaborative engagement. A workshop format was utilized, involving partners from
the COCOREADO project. This collaborative approach not only facilitated the exchange of ideas but
also allowed for real-time feedback and iterative improvement. The workshops provided multiple
opportunities to present ideas, receive constructive criticism, and refine concepts based on partner
input.
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3.2 Suggestions

3.2.1 Seasonality

The "Seasonality” label is designed to reconnect consumers with the natural harvest cycles of their
local and regional environments, ensuring that the food they consume is not only fresh but also
produced in a manner that respects and promotes regional sustainability. This label addresses the
environmental impacts of consuming non-seasonal food, which often requires either importation from
distant locations or energy-intensive production methods such as heated greenhouses and extended
storage.

Figure 6 - Seasonality label.

The primary goal of the "Seasonality" label is to encourage the consumption of local, seasonal
produce, thereby reducing carbon footprints and supporting local agriculture. It aims to enhance
consumer awareness of the origins and production methods of their food, promoting a deeper
connection between local producers and consumers.

The European Commission et al. (2019) have previously proposed a criterion on seasonal produce,
under the EU Green Public Procurement for food procurement, catering services, and vending
machines. It is proposed to re-introduce the criterion which underscores the ongoing recognition at
the EU level of the environmental and societal benefits of consuming seasonal produce.

Objectives of the Label
1. Environmental Sustainability: To reduce the environmental impact associated with
transporting food over long distances and using high-energy production techniques.
2. Support for Local Economies: To boost local economies by prioritizing produce from local and
regional farmers during their natural growing seasons.
3. Consumer Awareness: To increase consumer knowledge about where their food comes from
and its seasonal nature, fostering more sustainable eating practices.

Criteria for the Label
Products eligible for the "Seasonality" label must meet the following criteria:
1. Seasonal Production: The product must be grown during its natural growing season without
the use of artificial heating or prolonged storage.
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2. Local and Regional Sourcing: Products must be sourced from within a proximity to where they
are consumed, ideally from within the same country or neighbouring regions.

3. Energy Efficiency: Any use of greenhouses must involve natural solar heating or renewable
energy sources.

4. Traceability and Transparency: Clear labelling of the product's country of origin and the season
of harvest.

Benefits of the Label

1. For Producers, Especially Small-Scale Farmers: The label offers market differentiation by
emphasizing the quality and local origin of the products, potentially leading to higher prices
and better market access. For small-scale producers, it means lower production costs due to
reduced input needs and the advantage of selling closer to home.

2. For the Environment and Society: Adopting seasonal consumption reduces the need for
energy-intensive food production and transportation, thereby lowering greenhouse gas
emissions. It also supports biodiversity by encouraging agricultural practices that are aligned
with local ecological conditions. Furthermore, the label promotes nutritional benefits as
seasonally fresh produce is often richer in nutrients (Macdiarmid, 2014).

Challenges and Improvements

The "Seasonality" label faces certain challenges, such as varying greenhouse practices and the
seasonal availability of popular produce. Improvements could include defining specific exclusion rates
for out-of-season products and refining the criteria to allow for some flexibility in production methods,
such as the use of renewable energy in greenhouses. Furthermore, the implementation of a
seasonality calendar, like the map introduced by the European Food Information Council (EUFIC),
covering 24 countries and featuring over 200 fruits and vegetables (EUFIC, n.d.) or national initiatives
of creating seasonal produce calendars such as the one in Latvia (We Eat Responsibly, n.d.) could prove
as useful tools. These initiatives could create the base for a standardized understanding of what
constitutes seasonality in different regions.

By addressing these challenges and emphasizing its comprehensive benefits, the "Seasonality" label
aims to foster a sustainable, environmentally friendly approach to agriculture that reconnects
consumers with the rhythms of their local ecosystems.
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3.2.2 ShortRoute Standard

The 'ShortRoute Standard' label aims to revolutionize the concept of farm-to-fork by significantly
streamlining the supply chain. This label ensures that food travels the shortest distance possible from
the farm to the consumer, involving the fewest possible intermediaries.

Figure 7 - ShortRoute Standard.

The main goal of the 'ShortRoute Standard' is to simplify and shorten the supply chain, ensuring direct
delivery of food products from producers to consumers. This approach aims to enhance the
transparency of the food journey, thereby enabling consumers to have a clearer understanding of
where their food comes from.

Objectives of the Label
1. Supply Chain Minimization: To limit the number of actors involved in the food supply chain,
ensuring a more direct route from farm to fork.
2. Transparency and Traceability: To increase the transparency of the food sourcing process,
allowing consumers to easily trace their food back to its origin.
3. Environmental Impact: To reduce the environmental footprint by minimizing transportation
distances and processing requirements.

Criteria for the Label
Products eligible for the 'ShortRoute Standard' must meet the following criteria:
1. Limited Intermediaries: The food product must pass through a maximum set number of actors
from production to sale.
2. Distance Travelled: The geographical distance between the production site and the point of
sale or consumption must fall within a specified limit to ensure minimal transportation.
3. Processing Levels: The level of food processing must be minimal to maintain the natural
integrity of the product.

Benefits of the Label
1. For Producers: Producers benefit from a larger share of the end price due to reduced costs
associated with fewer intermediaries and lower transportation needs. This also potentially
increases the bargaining power of farmers, especially those with the resources to handle direct
deliveries.
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2. For the Environment and Society: Reduced transportation and minimal processing lower the
overall environmental impact of food production. Moreover, using less processed ingredients
can lead to longer shelf lives in commercial kitchens, thereby reducing food waste.

Challenges and Considerations

While the 'ShortRoute Standard' aims to streamline supply chains, it may pose challenges for farmers
lacking the necessary logistics infrastructure, such as transportation and packaging facilities. It is
crucial that the label does not disadvantage small-scale farmers who may not have access to large
industrial machinery. Additionally, the effectiveness of the supply chain must be continually assessed
to ensure that each step is necessary and efficient, preventing undue burdens on any party involved.

By addressing these challenges and emphasizing a balanced approach to shortening food supply
chains, the 'ShortRoute Standard' label seeks to foster a sustainable, transparent, and efficient food
system that benefits producers, consumers, and the environment alike.

3.2.3 Origin

The 'Origin' label enhances the connection between consumers and their food by highlighting the
geographical origins of products and emphasizing the importance of local sourcing. This label serves
as a narrative tool that not only informs consumers about where their food comes from but also
promotes the value of supporting local farmers and the local economy. According to Vargas et al.
(2021) regulation of labels based on geographic proximity proves pertinent, highlighting a critical link
between labeling practices and regional development.

ORIGIN

Figure 8 - Origin Label.

The primary aim of the 'Origin' label is to foster a deeper understanding and appreciation of local and
regional produce, thereby encouraging more conscious consumption decisions. It supports community
engagement, quality assurance, and environmental stewardship by prioritizing local sourcing. This
approach also aligns with the “EU GPP criteria for food procurement, catering services and vending
machines” (European Commission et al., 2019), which states that agricultural products labelled with
geographical indications meet specific conditions aimed at protecting natural resources or landscape
of the production area. The selection of agricultural products bearing a geographical indication label
could thereby foster a direct connection between the production and consumer awareness.
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Objectives of the Label

1. Promote Local Sourcing: To boost the economy by supporting local farmers and reducing the
carbon footprint associated with long-distance food transportation.

2. Enhance Transparency: To provide consumers with clear information on the provenance of
their food, building trust and encouraging informed purchasing decisions.

3. Community and Environmental Benefits: To strengthen local communities and contribute to
environmental sustainability through reduced transportation needs and support of sustainable
farming practices within proximity.

Criteria for the Label
Products eligible for the 'Origin' label must meet the following criteria:
1. Geographical Proximity: The food product must be sourced from a defined local or regional
area, preferably within the same country or neighbouring countries.
2. Traceability: Clear documentation and labelling of the food's origin, ensuring transparency
from farm to fork.
3. Local Value: The product should contribute to the economic viability of local and regional
markets.

Benefits of the Label

1. For Producers, Especially Small-Scale Farmers: Small-scale farmers can benefit significantly
from the 'Origin' label as it can enhance market access and allow them to command higher
prices due to consumer preference for local products. It also reduces logistics and
transportation costs, making farming more economically sustainable.

2. For the Environment and Society: By reducing the need for long-haul transportation, the label
helps decrease greenhouse gas emissions and promotes environmentally friendly farming
practices that are often more prevalent in local farming operations. The label fosters a sense
of pride and value in local goods, strengthening community bonds and supporting the local
economy through increased consumer spending within the region.

Challenges and Considerations

The 'Origin' label might face challenges such as limited consumer reach for products exclusively
available locally or regionally, potentially restricting market expansion for producers. Furthermore, in
regions where diverse produce is not available locally, consumers might face limitations in choice and
availability.

To enhance the effectiveness of the 'Origin' label, additional criteria could be introduced, such as
sustainability certifications that ensure that local sourcing does not compromise environmental or
social standards. Moreover, incorporating digital tools like QR codes that provide detailed information
about the product’s journey and the practices employed by the farmers could enrich consumer
engagement and trust in the label.

By addressing these potential pitfalls and continuously evolving the criteria and features of the label,
the 'Origin’ initiative can effectively contribute to a more sustainable, transparent, and locally focused
food system.

THIS PROJECT HAS RECEIVED FUNDING FROM THE EUROPEAN UNION’S HORIZON 2020 RESEARCH AND INNOVATION PROGRAMME UNDER GRANT 29
AGREEMENT NO 101000573




D4.3 <
Sustainable food procurement standard/certificate T connecting consumers

CO R E A D O and producers to

rebalance farmers’ positior

3.2.4 Fair Profit Share

The ‘Fair Profit Share’ label is designed to ensure that farmers receive a fair and guaranteed share of
every sale, directly contributing to the economic sustainability of local agriculture. This initiative is
specifically targeted at uplifting small-scale producers by providing them with a concrete financial
benefit, ensuring a specified percentage of the gross margin from their products goes directly to them.

Y.

Profitability

SUSTAINABLE PROFIT

Figure 9 - Fair Profit Share label.

The purpose of the ‘Fair Profit Share’ label is to empower farmers by securing them a guaranteed
minimum share of the profits, thus encouraging their participation in more competitive and equitable
markets, including public tenders.

Like the 'Fair Trade' label, which promotes equitable trading conditions and supports the sustainability
of farming by ensuring farmers receive a fair price for their goods, the ‘Fair Profit Share’ label also aims
to enhance the economic conditions for farmers. However, it differentiates itself by mandating a
transparent, predefined percentage of the gross margin from each sale be allocated directly to the
farmers. This direct financial benefit not only supports local agriculture but ensures that farmers
receive a concrete and quantifiable share of the profits, elevating their economic stability beyond the
general commitments of fair trade.

Objectives of the Label

1. Economic Empowerment of Farmers: To provide farmers, especially small-scale producers,
with a guaranteed and fair percentage of the profits from their products.

2. Enhance Market Access: To help farmers gain access to broader markets by ensuring they can
compete more effectively in public tenders.

3. Promote Sustainable Farming Practices: By linking fair economic returns to sustainable
practices, encouraging farmers to adopt methods that are both environmentally friendly and
economically beneficial.

Criteria for the Label
Products eligible for the 'Profit for Farmer' label must meet the following criteria:
1. Minimum Gross Margin Percentage: A predetermined minimum percentage of the gross
margin from the sale of agricultural products must be allocated directly to the farmers.
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2. Transparency and Verification: Clear documentation and verification processes must be in
place to ensure that the specified percentage of the profit is accurately directed to the farmers.

3. Sustainable Practices: Farmers must engage in sustainable agricultural practices as a condition
of participation in the label program.

Benefits of the Label

1. For Farmers: Farmers benefit directly from increased earnings and economic stability. This
financial assurance can make farming a more viable and attractive profession, particularly for
small-scale producers who might otherwise struggle with market volatility and economic
pressures.

2. For Consumers and Society: By supporting fair compensation for farmers, consumers
contribute to a more sustainable and equitable food system. This not only promotes social
justice but also encourages the maintenance of local farming communities and the
preservation of rural landscapes.

Challenges and Considerations

One of the main challenges with the 'Fair Profit Share' label is the complexity of integrating such a
system into the broad spectrum of public procurement. Questions such as the determination of a fair
percentage, the transparency of cost calculations, and the willingness of consumers and procurement
bodies to pay potentially above-market prices need to be addressed. Additionally, ensuring that this
system is uniformly applied and benefits the farmers as intended requires robust monitoring and
enforcement mechanisms.

To address these challenges, the label could incorporate a tiered system or a scale, which grades the
amount of profit farmers receive. This could help in clearly communicating the benefits to consumers
and ensuring a flexible yet transparent approach to defining profit margins. Furthermore, integrating
technology to track and verify payments to farmers can enhance transparency and trust in the label.

By effectively managing these aspects, the 'Fair Profit Share' label has the potential to significantly
contribute to a more sustainable and economically just agricultural sector.
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4. Barriers and potentials for the use of
standards, labels, and certificates

4.1 Barriers to Implementing Standards, Labels, and Certificates

4.1.1 Certification Challenges for Small Scale Producers and Developing Countries

Smallholders and producers in developing countries often face significant barriers when trying to
access the benefits of social and environmental certifications. According to the United Nations
(Dankers, 2003), these groups might struggle with the complexities and costs associated with
obtaining certification, which are meant to increase market access and potentially allow for price
premiums. However, the reality is that in some regions, the absence of local certification bodies can
dramatically increase the costs of certification. Furthermore, stringent requirements for traceability
often disproportionately favour large commercial farms that can more easily meet such criteria. To
ensure that standards and certifications are tools of empowerment rather than obstacles, it's crucial
to maintain the primary objective of these mechanisms in mind. Efforts should focus on reducing
certification costs and the administrative burden for farmers, particularly smallholders, without
compromising the quality and credibility of the certifications. Tailored approaches, such as internal
control systems, can help make the verification process more accessible to small farmers.

4.1.2 Voluntary vs. Mandatory Certification Schemes

The requirement for mandatory certification to access certain markets can create significant
challenges, especially for producers who lack the resources to meet testing or documentation
standards. This is particularly true for small-scale producers who may find it difficult to handle the
extensive requirements needed for certification. Therefore, ensuring that certification remains
voluntary is critical to preventing these producers from being unfairly excluded from market
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opportunities. This approach helps to keep the certification process equitable and supportive of all
producers, regardless of their size or resources.

4.1.3 Evaluating and Rationalizing the Landscape of Labels

While there might be a consensus that the market is saturated with too many labels, leading to
confusion among consumers, the solution may not necessarily be to cease the introduction of new
labels. Instead, a more sensible approach could involve a thorough evaluation of existing labels to
identify commonalities, gaps, and potential redundancies. Such an evaluation can help streamline the
landscape, ensuring that each label adds value and addresses specific sustainability aspects not
covered by existing ones. This process of rationalization can help maintain the relevance and
effectiveness of certification systems in promoting sustainability.

The use of standards, labels, and certificates in public procurement represents a powerful tool for
promoting sustainability. However, it is accompanied by challenges that need careful consideration,
particularly in terms of accessibility for small-scale producers and the clarity and utility of the labels
themselves. By focusing on minimizing barriers and strategically evaluating the necessity and function
of new labels, public procurement can leverage these tools to significantly contribute to a more
sustainable and equitable future in farming.

4.1.4 Compliance as a small-scale producer

It is well recognized that small-scale producers often struggle with compliance requirements
introduced by companies that mandate adherence to certain certified standards, primarily due to their
limited resources. In context of Fair Trade Certification, the process can be quite demanding,
particularly for small-scale producers. The certification requires not only meeting strict environmental
and labour standards but also managing complex documentation and traceability requirements. This
is especially challenging for small producers who may not have the administrative capacity or the
resources to meet these demands effectively.

For instance, to become Fair Trade Certified, producers must engage in a detailed audit process,
develop a comprehensive certification plan, and continually adapt to meet the evolving standards
which include social, and environmental responsibilities. These requirements can be burdensome,
particularly for smaller producers who might struggle with the financial and logistical aspects of
compliance (Fair Trade Certified, n.d.-a; Fairtrade America, n.d.).

The requirement for detailed record-keeping and the necessity to maintain specific working conditions
and environmental standards pose significant challenges. Such rigorous requirements are intended to
promote sustainability and fairness in trade; however, they also require producers to invest time,
money, and effort which can be substantial barriers for smaller entities (Fair Trade Certified, n.d.-b).
This situation highlights the complexity and potential hurdles involved in obtaining and maintaining
fair trade certification, which, while beneficial in promoting ethical practices, can also limit market
access for smaller producers struggling with compliance.
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This issue of quasi-mandatory certifications in the private sector illustrates a significant risk that could
similarly manifest in public procurement. Such mandates could inadvertently close off markets to
farmers, contradicting the intended goal of public procurement policies aimed at opening markets,
particularly for small-scale farmers. This is crucial in efforts to rebalance their position within the food
system. Therefore, it is essential to consider these dynamics when suggesting labels for use in public
procurement to avoid exacerbating the challenges faced by farmers and potentially making it more
difficult to sustain farming operations.

4.2 Potentials to Implementing Standards, Labels, and Certificates

Utilizing standards, certificates, and labels in public procurement processes offers several significant
potentials for farmers as well, particularly in enhancing the sustainability of food procurement. Several
key areas exist where farmers can benefit significantly:

Improved market access

Standards and certifications, especially those recognized in public procurement policies, can provide
farmers, including small-scale and sustainable operations, with better access to markets. By meeting
certain standards, farmers can participate in procurement tenders that might have previously been
inaccessible due to lack of certification or compliance with specific sustainability criteria. This can open
new, larger, and more stable markets for their products. Furthermore, for some farmers, these tenders
offer an additional advantage of potentially securing a guaranteed income for a period, often up to
four years, providing a stable financial outlook and facilitating long-term planning and investment in
their agricultural practices.

Price Premiums and Economic Stability

Certifications can often allow farmers to command higher prices for their products, as they meet
recognized sustainability standards that are valued by public institutions and consumers alike. This can
lead to greater economic stability and profitability, as these products are often sold at a premium
compared to non-certified goods. The assurance of a fair price that often comes with certified products
can significantly help in improving the economic viability of farming operations.

Strengthened Credibility and Consumer Trust

Being able to label their products with respected certifications enhances the credibility of farmers with
consumers and procurement officials. This increased trust can lead to stronger relationships with
buyers, including government agencies, schools, hospitals, and other public institutions that prioritize
sustainability in their purchasing. The visibility and recognition that come with these labels can also
open doors to new business opportunities beyond public procurement.

Encouragement of Sustainable Practices

The process of obtaining and maintaining certifications often requires farmers to adopt or enhance
sustainable practices across various aspects of their operations, from reducing pesticide use and
conserving water to ensuring fair labour practices and enhancing biodiversity. These changes not only
contribute to the overall sustainability of the food system but can also lead to more efficient and
potentially cost-effective farming practices over time.

THIS PROJECT HAS RECEIVED FUNDING FROM THE EUROPEAN UNION’S HORIZON 2020 RESEARCH AND INNOVATION PROGRAMME UNDER GRANT 34
AGREEMENT NO 101000573




D4.3 ‘ @
Sustainable food procurement standard/certificate T connecting consumers

CO R E A D O and producers to

rebalance farmers’ positior

Incentives for Continuous Improvement

Many certification programs require continuous improvement as a condition of maintaining
certification. This requirement encourages farmers to continuously seek better and more sustainable
ways of producing, which can lead to innovations in agricultural practices that benefit both the
environment and their own operational efficiency.

Enhanced Support and Training

Farmers engaging in certification processes often receive support and training from certifying bodies
or associated organizations, which can help improve their agricultural practices, business
management skills, and understanding of market trends. This support is particularly valuable for small-
scale farmers who may lack access to training resources or up-to-date information on sustainable
practices.

While there are many benefits, farmers also face challenges such as the cost of certification, the
complexity of compliance, and the risk of dependency on monoculture practices encouraged by
certain standards. Balancing these challenges with the potential benefits is crucial for maximizing the
positive impact of certifications in public procurement.

By harnessing these potentials, public procurement can play a transformative role in promoting
sustainable agriculture and contributing to broader social and environmental goals, thereby creating
a more resilient food system.
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5. Conclusion

Existing standards, certifications, and labels such as Fair Trade and Organic can already play a crucial
role in strengthening the position of farmers within the value chain. Fair Trade certification, for
instance, ensures farmers receive a fair price for their products, coupled with better trading
conditions, thus enhancing their economic stability and negotiating power. Organic certification
promotes environmentally sustainable practices and allows farmers to command higher prices due to
the growing consumer preference for organic products. Collectively, these labels not only improve the
economic returns for farmers but also support sustainable agricultural practices and regional
development.

Nevertheless, new standards, certifications, or labels can be necessary to address emerging
sustainability challenges and consumer demands that existing labels do not fully cover. They can fill
gaps in current certifications, providing clearer information and promoting practices that are
becoming increasingly important to consumers. These new labels can also help simplify the landscape,
reducing confusion among consumers and increasing transparency and accountability in the food
value chain. The development of new labels, as suggested in this report, addresses a critical need for
clarity and effectiveness in the marketplace. The proposed labels: ‘Seasonality’, ‘ShortRoute Standard’,
‘Fair Profit Share’ and ‘Origin’ aim to streamline the criteria, making them more accessible and
practical for both producers and consumers, and align with the overarching goals of the COCOREADO
project. This project not only advocates for the recognition of small-scale farmers within the food
system but also emphasizes their pivotal role in enhancing biodiversity, sustainability, and resilience
in agriculture.

However, the abundance of labels and certifications in the market has introduced complexities, such
as consumer confusion and challenges for procurement officers in prioritizing focus areas. This
situation calls for a careful consideration of the political landscape and the strategic agendas that guide
public procurement decisions. The argument, as noted by the United Nations in 2003, against the
backdrop of a burgeoning certification industry, is particularly relevant. Certification should remain a
means to achieve sustainability, not an end in itself (Dankers, 2003). Efforts must continue to minimize
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the costs and time involved in obtaining certifications while maintaining their quality and credibility.
Special provisions for small-scale farmers, such as internal control systems, could alleviate some of the
burdens associated with these processes.

In conclusion, while the potential for leveraging standards, certifications, and labels within
procurement processes is immense, it must be approached with a balanced and strategic mindset.
The objective should be to simplify and reduce the plethora of existing labels, thereby reducing
confusion, and enhancing the effectiveness of public procurement in supporting sustainable practices.
This approach will not only elevate the stature of small-scale farmers but will also foster a sustainable,
equitable food system that serves as a model for future generations, capturing the true essence of
sustainability as envisioned by the Sustainable Development Goals.
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Mapping of existing eco labels according to their different aspects of sustainability

Logo Name and Description En;/:;)ar:m Social Economic Main Concern Sector Country Yearest.
4E)ASSOCIATION 4CAssociation X X X
Acomprehensive approach to sustainabilityin the coffee sector, addressing
environmental, social,and economic aspects. This includes promoting Unifysector Coffee Germany 2004
sustainable farming practices, improving livelihoods, and fairtrade
practices.
\’ ) ) . .
AB Focuses onenvironmental sustainabilitythrough organic farming, ensuring
products are primarilyorganic, be produced orprocessed within the EU, and Organic Food France 1985
ASRICULTIRE were certified by one of the inspection bodies accredited according to EN
45011.
¢ | ABIO X
al?mg Certifies organic farming in Rio de Janeiro based on IFOAM standards, Organic Food Brazil 1985
Swsesce= | emphasizing environmental sustainabilityin agriculture.
AENOR | AENORMedjoAmbjente X
Type l ecolabel systemaimed atrecognizing environmental friendly products
@ orservices. Certification procedure based on auditing and labs test. The Lowenvironmentalimpact Broad Spain 1987
Wedio programwill mark those products with less environmentalimpacts. Itis
mainlyoriented to consumerproducts.
iturismi E . . [ : . ,‘ . X
. Certifies organic products and companies inarange of categories, including Organic Broad Italy 1998
“AIAB food, highlighting environmental sustainability.
Biozei X
Established bythe Ministryof Agriculture as a unique labelforthe different Organic Food Austria 1995
organic food producers’ associations. Itis onlygiven forfood produced by
organic farming. There are two versions ofthe label, one withoutspecification
ofthe origin (black label)and one with specification of the origin (red label).
MF”R; , AiscoCertfied Orzanic X ' _
amessnane Organic production standards and certification for South Africa accredited Organic Food South Africa 2001
by IFOAM.
American Crassfed X X
Certification byt-heAmenc-an Grassfed ASSOC|at|onforgras§fed pvestock Lowenvironmentalimpact Animalproducts United States 2010
products, focusing on environmentaland health standards inanimal
agriculture.
AnimalWelfare Approved X United States
— ) Astandard focusing on the humane treatmentoffarmanimals, which
indirectlyimpacts economic sustainability by appealing to marketsegments AnimalWelfare Animal products 2006

concemedwith animalwelfare, and social sustainabilitybyensuring the
ethicaltreatmentofanimals.

Canada



) )
Offers standards forsustainable aquaculture practices, focusing on
environmentaland social criteriainthe seafood industry.

accredited by IFOAM, focusing on environmental sustainabilityin food
production.

ian Certified Organi

AUSTRALIAN
E’)Si’lﬂﬁ'ﬁc” ACOprovides certification senices to operators fromall sectors of the

N v /4

organic industry. Certification ensures compliance with national production
standards and allows trace back of all products to theirorigin.

AvoCreen®

Focuses on environmentally sustainable avocado farming through

green |ntegrated PestManagement (IPM), aiming to reduce pesticide use and

Certified

Corporation
—
beorporation.net

\ Y
BIO
HELLAS

INSPECTION INSTITUTE
OR ORGANIC PRODLCTS.

¥4
BIO

enhance overallenvironmental qualityin agriculture.

BCorporation

Certifies businesses, including those inthe food and agriculture sectors,
thatmeethigh standards of social and environmental performance,
accountability, and transparency, indicating a broad commitmentto
sustainabilitybeyond environmentalimpactalone.

BlOHellas

Focuses ontheinspectionand certification of organic products in
accordance withmultiple international and national organic standards (EC,
NOP/USDA, Naturland, Biosuisse, Demeter). This directly supports
environmental sustainability through promoting practices thatreduce
chemicalinputs, enhance soil health, and preserve biodiversityin
agriculture.

HOTELS BloHotels
2 While primarilyfocusing on environmental sustainability by using only

organic certified products in hotels, this certification also touches on social
sustainabilitybysourcing non-food products certified e.g. by ECOCERT

Certifies foodstuffs produced on Slovenian farms operating according to
international IFOAM basic standards. This focus on organic farming
practices inherently supports environmental sustainability by promoting
ecologicalbalance, reducing pollution and conserving waterand soilon
farms.

Aquaculturalpractice

Organic

Lowintervention

Lowenvironmentalimpact

Organic

Organic

Organic

Seafood

Broad

Avocado

Businesses

Food

Accomodation

Food

99 countries

Australia

NewZealand

NewZealand

Canada

United States

Bulgaria
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Austria
Germany
Italy
Switzerland

Slovenia

Bangladesh
China
Ecuador
ElSalvador
Guatemala
Honduras
India
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1996

2007

2007
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1997



Indonesia 2002

Aquacultural practice Seafood
Italy
Malaysia
Nicaragua
Thailand
United Kingdom
United States
Vietnam
Canada
*EIQ) Certifies products with atleast95% organic ingredients according to " "
, ) ) ) o Origin Food Canada 2000
Québec's organic standards, focusing on environmental sustainability
through organic farming practices.
BioSuisse X X Switzerland
Ensures productéarefullyorgamc and produchln SWIt'ZEI'land,WIth over Organic Food . . 1981
BIOSUISSE 90% of rawmaterials sourced locally, emphasizing environmental Liecthenstein
sustainabilityandlocalsourcing.
. Bio-Siegel X Germany
Bmo Represents products produced according to the EU Regulation on Organic
“**"/" Farming, ensuring high environmental standards in organic agriculture. At Organic South Africa 2001
least95% of of the agriculturalingredients containedin processed products
mustcome fromorganic production.
BioForumBiogarantie and Ecogarantie X
) :3iogarantie®isa Belg?an organicl.a.bel. Itis alsorecognised fat.tt‘\e European Organic Food Belgium 2002
evelbutputs more stringentconditions, forexample, by prohibiting the use of
nitrite salts in meatproducts
oeﬁ;l\kl@o BioGro NewZealand X
‘ Golord))| Organic producerand consumerorganisation activelyworking to grow Organic Food NewZealand 1983
\\“5“'{\‘? organics in NewZealand.
Biokreis X X Austria
ﬁf‘?} Aims to promote organic agriculture and a healthylifestyle, with afocus on Organic Food Germany 1979
environmental sustainabilitvand regional partnerships onafairbasis Switzerland
Sets comprehensive organic farming standards, including aspects of "
) ] . ) ’ ) Organic Food Germany 1971
ecologicalagricultural production and animal husbandry, forenvironmental
sustainability.
S8y Bird EriendlyCoffee X Bolivia
‘| Certification thatcoffee has been grown using shade managementpractices Canada
;/ thatprovide good bird habitats. Shade characteristics mustmeetscience- Colombia
~" based_criteria developed from omithological field work. Onlyallows organic CostaRica
certifiers toissue the Bird Friendly label on organically certified coffees. Ecuador
Biodiversity Coffee ElSalvador 1998
Guatemala
Mexico

Netherlands



BONSUCRO" Bonsucro

Aims to reduce the environmentaland socialimpacts of sugarcane
production, making ita certification thataddresses both environmental
sustainabilityinagriculture and social aspects within the industry.

sustainability.
CAF.E Practices

C.AFE. Practices

andenvironmentalaspects of ...

Uses Canada's National Organic Standards forcertifying organic producers
and processors in British Columbia, focusing on environmental

Coffee and FarmerEquity (C.A.F.E.)Practices evaluates, recognizes and
rewards producers of high-quality sustainably grown coffee for Starbucks
stores. C.A.F.E. Practices is a green coffee sourcing guideline with third-party
evaluation. C.A.F.E. Practices seeks to ensure thatStarbucks sources
sustainablygrown and processed coffee by evaluating the economic, social
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Promotes organic agriculture, focusing on environmental sustainability
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Canada Organic

)
Certifies food products thatmeetCanadian standards fororganic production,

emphasizing environmental sustainabilitythrough atleast95% organic
ingredients.

- Certificati

Focus on offsetting the carbon footprintof businesses and products,
contributing to environmental sustainabilitvbvmitigating greenhouse gas
. ; Certificati

Focus on offsetting the carbon footprintof businesses and products,
contributing to environmental sustainability by mitigating greenhouse gas
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Carbon Reduction Label
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footprintreductionbased on standard metrics.
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Netherlands
NewZealand
Peru
Philippines
Portugal
PuertoRico
Qatar
Romania
Russia
SaudiArabia
Slovenia
South Africa
Spain
Sweden
Switzerland
Taiwan
Thailand
Turkey

United Arab Emirates

United Kingdom
United States
Vietnam

United States

Canada

Brazil
India
United States
Australia
Chile
Japan
Singapore
Australia
Canada
France
Germany
Greece
Israel
Republic of Korea

1973

2009

2008

2006

2007



CarbonCare
Encourages organizations to tackle climate change by measuring, reducing,
and offsetting theircarbon footprints, focusing on environmental
sustainability.
- Free® Certif
m . . . . .

Aims toincrease awareness of productemissions andrecognizes

~cabonfundors— COMPanies compensating fortheircarbon footprint, focusing on
envirnnmental enictainahilitv

A cir | CarrefourEco-Planete

% {9 Collection:

The Group has developed the CarrefourAgirEco Planéte range, which

comnrices nrndiicte thatare cedified (Fiirnnean Fenlahel FSC MSC anden

ified ians R "CleanGreen" Program

.

=y  Aproductcertification programintegrating “potto plate” standards for

Fe e

environmental management, food safetyand quality, work place safetyand
animalwelfare.

Bysetting standards across energy, water, waste, chemicals, food, and
packaging, this certification notonly covers environmental sustainability but
also promotes economic sustainabilitythrough efficiencyimprovements
thatcanleadto costsavings forrestaurants.

CERTIFIED]| Cedified Humane Raised and Handled

Ensures animals are treated humanely, covering aspects of animalwelfare in
food production, whichis a criticalelementofsocial sustainabilityinthe
agriculturalsector.

Certified Naturally Grown

RAISED & HANDLED

Offers agrassroots alterative to organic certification forsmall farmers
focusing onenvironmentallysustainable practices withoutsynthetic inputs.
f9scsceriified. Certified Pesticide Residue F
PESTICIDE RESIDUE

R Ensures products have beentested forpesticide residues, focusing on
reducing environmental exposure to synthetic pesticides.

.
While primarilyan ethical certification, italso supports environmental
sustainabilityby promoting plant-based products, which generallyhave a
lowerenvironmental footprintcompared to animal-based products.

o - ) o
Focuses on products thatcontribute to the conservation ofkeyspecies and
cerTIFIED have a positive impacton localeconomies, integrating environmental and
‘Iglllli?lll;ﬁ social sustainabilityby supporting communities living with wildlife. Also an
aspectofpositiveimpactonlocaleconomy.

Lowenvironmentalimpact

Lowenvironmentalimpact

Responsible sourcing

Aquaculturalpractice

Lowenvironmentalimpact

AnimalWelfare

Organic

Lowenvironmentalimpact

Lowenvironmentalimpact

Biodiversity

Businesses

Broad

Broad

Seafood

Businesses

Food

Food

Food

Food

Food

NewZealand
United Kingdom
United States

N.D.

Australia
Brazil
Canada
United States
Belgium
France
Greece
Spain

Australia

Canada

United States

United States

Canada

United States

United States

United States

Cambodia
Colombia
Ecuador
Kenya
Madagascar
Mongolia
Mozambique

2011

2007

1997

2004

1990

2003

2002

1996

1998

2007



= Thisis anorganic food and productlabelwhose missionis to promote the
= developmentoforganic agriculture and foodin China.
cHAO ChaoViviisanorganicfood products and production processes labelfrom
\ﬁ'j’ij Brazil, providing a guarantee of origin and assurance of conformity of organic

GAN\

products with nationalandinternational standards.

Labels climate-friendly products and serices, emphasizing reduced CO2
emissions and overall environmentalimpactin productproduction and
distribution.

Danish@-mark

Guarantees organic production, emphasizing environmental sustainability
infarming practices byavoiding synthetic pesticides andfertilizers.

= @ = Focuses onorganic wine production, emphasizing biodiversityand

S environmental stewardship beyond standard organic practices.

SO  DemeterBiodynamic®
(-]

Represents biodynamic farming practices, which are a formof regenerative
S@nase.  agriculture thatsignificantlyemphasizes environmental sustainability
through holistic resource management. In 1928 the Demetersymbolandfirst
Standard was introduced to ensure thatthe farming methods were uniformly
followed and monitored.

; in(DLG

Sets environmental and quality standards forwine, including sustainable
viticulture practices and reduced pesticide use.

Dolphin Safe Dolphin Fi

Ensures tunais caughtin awaythatdoes notharmdolphins and protects the
marine ecosystem, focusing onsocialsustainabilitybyaddressing ethical
® concerms infishing practices.

EQUITRADE

Found on products originating from poorcommunities, focusing on ensuring

thatthe entire production, packaging, and marketing process supports
EQUITRADE

economic developmentinthose regions.

Organic

Organic

Lowenvironmentalimpact

Organic

Organic

Biodynamic

Lowenvironmentalimpact

AnimalWelfare

Localeconomy

Food

Food

Broad

Food

Wine

Wine

Seafood

Broad

Nepal
South Africa
United States
Zambia
Zimbabwe

China

Brazil

Switzerland

Denmark

Austria
France
Germany
Italy
Switzerland

United States

Germany

>40 countries

United Kingdom

2002

1999

2008

1989

1983

1928

N.D

1990

N.D



»
W *

EU organic products label X

¥
%‘* Certifies products thatmeetstringentorganic standards withinthe EU,

@)

earthsure

~
A o3

N

a

focusing on sustainable cultivation systems thatminimize environmental

impact

Earthsure X
Provides environmental productdeclarations (EPDs)based on

comprehensive life cycle analyses, focusing on environmental
sustainabilityacross various sectors.

Eco-Leaf X
An environmental productdeclarationthatemphasizes life cycle analysis,
highlighting the environmentalimpacts of products.

EcoMark Africa X
Although stillin development, this labelis intended to establish
sustainabilitystandards suitable forthe African continent, likelyfocusing on

both environmental sustainabilityand social/economic benefits forlocal
communities.

Ecocert X
Specializes inthe certification of organic agricultural practices, promoting
environmental sustainabilitythrough organic farming.

Ecomark: India X
Identifies environmentallyfriendly products across various stages oftheir

lifecycle, fromrawmaterial extraction to disposal, focusing onreducing
environmentalimpact.

=——EPD"® Eni P L ) «

The overallgoal of an Environmental ProductDeclaration, EPD, is to provide
relevant, verified and comparable information to meetvarious customerand
marketneeds. The International EPD® System has the ambitionto help and
supportorganisations to communicate the environmental performance of
theirproducts (goods andservices)ina credible and understandable way.

Organic

Lowenvironmentalimpact

Lowenvironmentalimpact

Lowenvironmentalimpact

Organic

Lowenvironmentalimpact

Lowenvironmentalimpact

Food EU 1991

Canada

Broad . 2006
United States

Broad Japan 2002

Broad South Africa 2010

Brazil
Burkina Faso
Canada
China
Colombia
Ecuador
France
Germany
India

Japan 1991
Madagascar
Portugal
Romania
Serbia
South Africa
Spain
Tunisia
Turkey
United States

Broad India 1991

Belgium
Greece
Italy
Broad Netherlands 1999
Sweden
Switzerland
Taiwan

United Kingdom



ian Organi . x

Certifies organic farming practices in Estonia, focusing on environmentally Organic Food Estonia 1997
sustainable agricultural methods.
EairLaborPractices and Community Benefits X
Valldate§soaallyrespor@ble practlces in agr@ulturalproductwvand Workers Rights Food United States 2007
N2 processing,focusing onimproving laborconditions and community
i benefits.
EairTrade Certified X Canada
Fo_cuses on |mprc_>V|ng llveAs_and protectlngtheAenwronmentbyensurlngfalr Workers Rights Food . 1998
prices, safe working conditions, and community development premiums for United States
farmers and workers.
oeam,  FairTiade QrganizationMark X Argentina
§ r%}, Identifies organizations thatcomplywith the World FairTrade Organisation's Bolivia
%%-?f standards, emphasizing fairtrading conditions and social equity. FairPricing Food (B)r;izl: 2004
Mexico
South Africa
Fai if X
Certifies socialaccountabilityandfairtrade practices inagriculture, FairPricing Broad Virginlstands, U.S. 2006
manufacturing, and trading operations, focusing onfairand equitable
treatmentofall participants inthe supplychain.
FA‘iR\MLD Eaitwild X X Canada
: P : ) : Lowenvironmentalimpact Broad Germany 2007
Provides a certification systemforwild-collected naturalingredients, Switzerland
ensuring thatsourcing and production are sociallyand ecologicallysound. United States
® Fajtrade X X Andorra
\ Promotes ethical trading conditions thatprovide betterdeals forfarmers and Antiqua and Barbuda
workers in developing countries, focusing onsocial and economic Argentina
FAIRTRADE empowerment. Armenia
Australia
Austria
Azerbaijan
Bahamas
Bosnia and Herzegovina
Brazil
Bulgaria
Burkina Faso
Cameroon
Canada
Cape Verde
Caymanlslands
Chile
China
Colombia
CostaRica
Cyprus

CzechRepublic



Social

Denmark
Dominican Republic
Ecuador
Equatorial Guinea
Estonia
Finland
France
Gabon
Germany
Ghana
Greece
Guadeloupe
Haiti
Hong Kong
Iceland
Indonesia
Islamic Republic of Iran
Ireland
Israel
Italy
Jamaica
Japan
Jordan
Kazakhstan
Kenya
Republic of Korea
Kuwait

Broad Lania 1997
Lebanon
Liberia
Liechtenstein
Lithuania
Luxemborg
Malaysia
Maldives
Malta
Mauritania
Mauritius
Mexico
Republic of Moldova
Monaco
Mongolia
Morocco
Namibia
Netherlands
Netherlands Antilles
NewZealand
Niger



Norway
Oman
Pakistan
Panama
Philippines
Poland
Portugal
PuertoRico
Qatar
Romania
Russia
SaintVincentane the Grenadines
South Africa
Spain
SriLanka
Suriname
Sweden
Switzerland
Taiwan
Thailand
Turkey
Turks and Caicos Islands
United Arab Emirates
United Kingdom
United States
Uruguay
Venezuela
Vietnam
BritishVirginIslands
U.S.VirginlIslands

EamVerified Organic X
Provides organic certification, ensuring compliance with sustainable Organic Food United States 1995
agricultural practices and standards like the US National Organic Program.
EammandRanch Certification Program X X United States
Recognizes farmers and ranchers who engage in practices thatensure fair
7/ working conditions, humane treatmentof animals, and environmental Workers Rights Food Mexico 1997
stewardship, such as reducing pesticide use and conserving natural
resources.
EoodAlljance Certified X X Canada
Certifies farms, ranches, and food processors forsustainable agricultural Workers Rights Food Mexico 1996
andfacilitvmanagementpractices. ensuring safe and fairworking United States
Edendofthe Sea X Germany
Certifies fisheries thatuse sustainable practices, such as notoverexploiting Italy
stocks, using non-destructive fishing methods, and maintaining low bycatch Aquacultural practice Seafood Spain 2006
rates. Switzerland

UnitedKingdom



GLOBALG.AP. Global Good Agricultural Practice (GAP) X X Germany

Sets standards foragricultural products globally, focusing on safe and Lowenvironmentalimpact Food Sputh Africa 1997
sustainable farm practices thatreassure consumers aboutthe origins and United Kingdom
nradiictinn methndes nftheirfand United States
=mm  GeodShopping Guide EthicalAward X X Norway
w‘(’f}_ﬁﬂ;’ Awards companies thatdemonstrate acommitmentto corporate social Social Businesses Sweden 2001
— responsibilitv. evaluating impacts on peoble. animal welfare.and the United Kingdom
CGreenAmerica's Green Business Cerification X X
Certifies businesses forsocialand enwronmentalrespon5|'b|l|ty,focu5|ng Social Businesses United States 2004
on how products are sourced, manufactured, and the operations ofthe
business.
Green Crane: Ukraine X
Awards products thathave a reduced environmentalimpactthroughouttheir Lowenvironmentalimpact Broad Ukraine 2002
lifecycle comparedto similarproducts.
Creen Good Housekeeping Seal X
Recogmzes-products thatme%ﬂtenw ronmental crlten‘a assessedbythe Go‘od Lowenvironmentalimpact Broad United States 2009
Housekeeping Research Institute, covering the full lifecycle from production
todisposal.
Green Seal X Canada
Certifies products and serices thatmeetrigorous environmental standards Indonesia
across theirlifecycle, ensuring significantreductions in theirenvironmental Lowenvironmentalimpact Broad Republic of'Korea 1989
footprints. PuertoRico
South Africa
United States
CreenTable X
Focuses on promoting sustainabilityinthe restaurantindustry, encouraging Lowenvironmentalimpact Restaurant Canada 2007
environmentallyresponsible practices among its members.
CreenTick X Lowenvironmentalimpact Broad Australia
Offers sustainability certification forproducts, senices, and corporations NewZealand 2001
basedon life-cvcle audits. covering multiple facets like Climate-Friendlv. United States
HAND INHAND X X X Austria
P13 Aprivate fairtrade programfocusing onthe quality of both organic products Belgium
g andthe cooperation with producers from developing countries, emphasizing Bulgaria

Canada
China
Cyprus
CzechRepublic
Denmark
Estonia
Finland
France
Germany
Greece
Hungary
Iceland
India
Organic Food Italy 1992

fairtrade and social equity. The primaryaim of Rapunzel Naturkostunderthe
HAND IN HAND programis to establish long termtrade relationships with its
HAND IN HAND suppliers and therefore making them more independentfrom
commodity price fluctuations in the world marketand to supportthemin their
eco-socialdevelopment.



Recommends products and services thatpromote children and family

healchy environmental health, focusing onnon-toxic and sociallyresponsible
products.
‘control e . . . e
IM Certifies eco-friendly products, focusing on organic cetrtification and
sustainable practices intextiles and forestry, and social accountability
monitoring..

Human Health

Organic

Japan
Republic of Korea
Latvia
Luxemborg
NewZealand
Norway
Poland
Portugal
Romania
Slovenia
South Africa
Spain
Sweden
Switzerland
United Kingdom
United States

Broad United States

Afghanistan
Albania
Algeria

Bangladesh

Bolivia
Bosniaand Herzegovina
Brazil
Bulgaria
Chile
China

Cote D'Ivbire
Croatia

DominicanRepublic
Ecuador
ElSalvador
Ethiopia
Ghana
Guatemala
Haiti
Indonesia
Ireland
Japan
Jordan
Kazakhstan
Broad Kenya
Mexico
Morocco
Nepal

1991

1991



Nicaragua

Niger
Nigeria
Paraguay
Peru
Philippines
Russia
SierraLeone
South Africa
Spain
SriLanka
Switzerland
Syrian Arab Republic
Taiwan
United Republic of Tanzania
Thailand
Turkey
Uganda
Ukraine
United States
Vietnam
X
Organic Food India 2006
recognized, promoting environmentally sustainable agriculture inIndia.
Japanese Agricultural Organic Standard (JAS) X
Provides standards fororganic plants and processed organic foods, Organic Food Japan 2000
ensuring environmentallysustainable practices inagriculture.
> Krav X X
Devel'ops and |n's pects organic standard's, focus?ng'on énwronmen'tall)'/ Organic Food Sweden 1985
sustainable agriculture and food production. Socialjustice and socialrights
are anintegral partofthe standards as are biologicalmechanisms.
LEAF X X X
LEAF (Leaders in EnvironmentallyAccountable Foodsenice): Helps
/L:a restaurants achieve sustainabilitythrough local sourcing, reduced energy Lowenvironmentalimpact Restaurant Canada 2009
K/ use,andwaste reduction, addressing environmentalimpacts while

supporting localeconomies.

o ¥V LEAF Marque X Ireland

&
S 7,
= % Certifies food produced byfarmers committed to improving the environment, X .
LWZ c II. P _U y ) ) ! mp _VI .g . v Lowenvironmentalimpact Food . . 2002
%, & focusing onsustainable farming practices thatbenefitwildlife and the United Kingdom
AR countryside.
a"‘”l"f:’f'e. LEP Certified X X X
9, o ) ) ) )
(= | Certifies farmers who committo ecologicallyresponsible productionand
alsofocus on safe and fairworking conditions and community benefits, Social Food Canada 2006

Yo/ tocans®

reducing energyconsumption and greenhouse gases, and fostering a strong
localeconomy.



2

o suss, -
«* 2", LIVE (LowInputViticulture and Enology)

& " Certifies vineyards and wineries using sustainable viticulture and enology
LIVE  practices, reducing inputand environmentalimpactin wine production.

LaoOrganic

Lao Organic Standards give producers, traders and consumers acommon
definition of organic products.

LowCO2 Certification

Forbusinesses where carbon neutralityis unattainable, this certification
focuses onreducing operational carbon emissions, demonstrating a

rommitmenttn hath envirnnmental reennngihilitvand nractical hiicinecs

Luomu SunSign

Represents controlled organic productionin Finland, ensuring
environmental sustainabilityin agriculture.
Grants certificationto producers of organic products in Finland, ensuring a
significantpercentage of Finnish originingredients and supporting local
mm organic farming. Atleast75 percentofthe ingredients ofthe labeled products

eamene @r€ Of Finnish origin.

BRIOC ) E )

Indonesian organic food labeling program, promoting environmentally
sustainable organic farming.
SiLri- Al [Marine Stewardship Council
Mec’ Certifies sustainable fishing practices, ensuring fish populations and
habitats are managed sustainablyto minimize environmentalimpact.

Cepy,

Luoen:

WWW.msc.org

Lowenvironmentalimpact

Organic

Lowenvironmentalimpact

Organic

Organic

Organic

Wine

Food

Broad

Food

Food

Food

United States

Lao People's Democratic Republic

Australia
Chile
Japan
Singapore
Finland

Finland

Indonesia

Argentina
Australia
Austria
Bahrain
Belarus
Belgium
Bulgaria
Canada
China
Croatia
Cyprus
CzechRepublic
Denmark
Egypt
Estonia
Finland
France
Germany
Ghana
Greece
Hungary
Ireland
Italy
Japan
Kuwait
Latvia

1999

2004

2006

1989

2007



Lebanon
Lithuania
Luxemborg
Malaysia
. Malta
Aguacultural practice Seafood Mauritius 1997
Republic of Moldova
Namibia
Netherlands
NewZealand
Norway
Paraguay
Poland
Portugal
Qatar
Romania
Russia
Saudi Arabia
Singapore
Slovakia
Slovenia
South Africa
Spain
Suriname
Sweden
Switzerland
Taiwan
Thailand
Turkey
Ukraine
United Arab Emirates
United Kingdom

United States
Uruguay
Venezuela
Vietnam
( MaxHavelaar X X
\ ) ) ) Social Food Switzerland 1992
FAIRTRADE Through fairtrade, supports economic developmentand more stable income
opportunities forsmall-scale farmers and workers in developing countries.
Milieukeur:the Dutch environmentalqualitylabel X X
The Dutch environmental quality label fora wide range of products and Lowenvironmentalimpact Broad Netherlands 1992

senices,focusing onreducing environmentalimpact, food safetyand
employee care. Now PlanetProof.



Nature's Promise

&% Products meetUSDAorganic certification requirements, focusing on
environmentallyfriendlyagricultural practices. Nature's Promise has a
mission of creating a line of products which notonlyrespects the
environmentbutdelivers high qualityfood foryourfamily's health and well-
being.

’ A Naturlande.V.

‘J Majororganic farming association. Promotes organic agriculture globally,
Naturland  ensuring environmental sustainabilitvthrough strictorganic farming
Neuland
Marks meatand meatproducts fromhumane and environmentally friendly
animalhusbandry, focusing on animalwelfare and thus contributing to
socialsustainability.

200 P
WS Focuses on GMOavoidance, supporting environmental sustainability by

VERIFIED i A ) ) T
rengmeproject.ors nromoting natural genetic and biological diversity.

/////// Ensures products meetstringentenvironmental criteria, making thema good
d environmental choice across various productgroups.

v

ORC-CertOrganic Seal

Offers certifications across three grades of organic standards. Organic
Produce orProducts with notless than 95% of organic ingredients; Products
with notless than 70% butnotmore than 95% of organic ingredients; and
Products produced fromfarmlandthatapplied forconversion.

Helps businesses make environmentallyfriendly seafood choices, focusing
onsustainable fishing practices thatpreserve marine biodiversity.

Provides organic certification, ensuring compliance with organic agricultural
systems thatenhance environmental sustainability.

S Indicates compliance with UKorganic production and processing
oo Standards, focusing on environmental sustainabilityin agriculture.
oreanic ganic Food China

FOOD Aims to ensure human health and protectthe ecological environmentby
promoting sustainable agriculture, integrating environmental sustainability
withsocialwell-being.

Organic

Organic

AnimalWelfare

Lowenvironmentalimpact

Lowenvironmentalimpact

Organic

Aquacultural practice

Organic

Organic

Organic

Food

Broad

Food

Broad

Food

Seafood

Broad

Broad

Food

United States

Germany
Mexico
SriLanka

Germany

Canada
United States

Denmark
Finland
Iceland
Norway

South Africa
Sweden
China

Hong Kong

Canada

Canada
Chile
China

Mexico

United States
CostaRica

United Kingdom

China

N.D.

1982

1999

2007

1989

2004

2005

1982

N.D.

1994



Certification of Organic operations and products.
Focuses onecologicalwine productionin Spain, emphasizing solarand
biomass powerusage, and wastewaterrecycling.

s%giecre, ProtectedHavest
b& Helps farmers meetenvironmental standards to preserve healthyland for

%,
4RVE® future generations, focusing on sustainable agriculture.
Provides organic certification, ensuring environmentally sustainable
i practices infarming, wildcrafting, and processing.
osﬂlha ™ e . .
K < BSPOCertified Sustainable Palm Qil
< e . . .

5 ’; Ensures palmoilis produced sustainably, focusing on reducing the
"'f.:), ' .2 environmentalimpactofpalmoil cultivation.

Certifies soyproductionthatmeets environmental and social standards
along the supply chain, aiming to promote sustainable soycultivation.RTRS
RT RS is aglobal plattorm made up ofthe main stakeholders ofthe soyvalue chain

with the common objective of promoting the production of responsible soy
through cooperation and open dialogue with the parties involved formaking it
economicallyfeasible, sociallybeneficialand environmentallyappropriate.
The RainforestAlliance Certified™ seal ensures thata productcomes froma
farmorforestoperation thatmeets comprehensive standards thatprotectthe
environmentand promote the rights and well-being of workers, theirfamilies
and communities. Products thatcarythe green frog sealinclude coffee, tea,
chocolate, fruit, readyto drink beverages andjuices, flowers, paperand
tissue products, fumniture and more. Sustainable Agricultural Network:
Awards the RainforestAlliance Certified eco-labelto farms practicing
environmentallyand sociallysustainable agriculture.

Certified Soy

Organic

Lowenvironmentalimpact

Lowenvironmentalimpact

Organic

Lowenvironmentalimpact

Lowenvironmentalimpact

Lowenvironmentalimpact

Food

Wine

Food

Food

PalmQil

Soy

Food

UnitedKingdom

Spain

United States

United States

Brazil
Canada
Italy
Latvia
Russia
United Kingdom
United States

Brazil

Australia
Austria
Belgium
Canada
Denmark
France
Germany
Ireland
Italy
Japan
Republic of Korea
Netherlands
NewZealand
Norway
Poland
Portugal
South Africa
Spain
Sweden
Switzerland

1986

N.D.

2001

1989

2007

2010

1992



a anic Farming Association of Rhode Island A/R
Certifies organic crop production and handling in Rhode Island, focusing on
environmentally sustainable agriculture.
SEEWhatYou Are Buying Into
Alabeling scheme thatemphasizes transparencyin social, environmental,
and ethicalpolicies and practices of businesses.
SIP Certified
Ensures thatwines come fromvineyards committed to protecting natural and
humanresources.with afocus onsustainable farming bractices.
While primarilyan environmental label,italsoincorporates socialand
economic factors, making ita holistic sustainabilitystandard.

CERTIFIED

Susanabiy
In Practice.

Safe Agri-Food Product
Certifies agricultural products thatare free from pollution, emphasizing
environmental purityin food production.

sgov  Salmon-Safe
Focuses onagriculturaland urban operations thatprotectwaterqualityand
FE

biodiversity, specificallytargeting the preservation of salmon habitats.
Sﬁﬁff‘ﬁifﬂ"i’g Aims toraise awareness aboutthe importance of buying seafood from
sustainable sources and evaluates fisheries to ensure sustainable
practices thatprotectecosystems.

Seafood Safe

Certifies seafood with safe consumption levels of mercuryand PCBs,
promoting environmental health.

‘\,gnl};f
“"‘ﬂ Identifies and promotes environment-friendly products, encouraging

%/ manufacturers to considerenvironmentalimpacts in productdesign and
production.

Organic

Social

Lowenvironmentalimpact

Lowenvironmentalimpact

Lowenvironmentalimpact

Biodiversity

Lowenvironmentalimpact

Lowenvironmentalimpact

Lowenvironmentalimpact

Food

Businesses

Wine

Broad

Food

Seafood

Seafood

Businesses

Broad

Taiwan
United Kingdom
United States

United States

UnitedKingdom

Finland
Norway
United States
Australia
Austria
Canada
Denmark
Finland
France
Germany
Ireland
Monaco
Netherlands
NewZealand
Portugal
Spain
Switzerland
United Kingdom
United States

China

United States

Canada

United States

Australia
China
Germany
Indonesia
Singapore
Thailand

1990

2009

2008

2002

2011

1997

2006

2005

1992



SkalEko Symbol X
2\ Aprocess and productcertification foragricultural products originating from
E“’ organic production methods. The regulations fororganic production consists
of European and Dutch legislation and regulations by Skal.
#7%  SailAssociation Organic Standard X
%,ﬂcs“@? Provides organic certification thatensures environmentally sound farming
Soil Association 1, o ctices, including the avoidance of mostsynthetic pesticides and
fertilizers.
Sourcemap
Offers a platformforsupply chain transparency, which can enhance social
sustainability by providing information on the origins of components and the
conditions underwhich theywere produced.
. o X
Certifies agricultural products produced organically, maintaining
environmentalintegritybyavoiding restricted chemicalinputs.
StemiltResponsible Choice X
Represents fruitproduced with integrated pestmanagement(IPM)and
emphasizes waterconservation andreducedinputuse inagriculture.
Sustainable Winegrowing NewZealand X
Sustainable Winegrowing NewZealand provides the framework for
companies to continuallywork towards improving all aspects of their
performance interms of environmental, socialand economic sustainability
in both the vineyard and the winery.
e, Jexas Certified Organically Produced X
Certifies organic agriculture thatcomplies with USDANational Organic
Program standards, emphasizing environmentally sustainable practices.
Tunisia Ecolabel X
/‘éj Anationalecolabelthatincludes textile products and tourism
wswague accommodations, with criteria underdevelopmentforagro-food products.
a2 | USDA Certified BjoBased
y ==~ | Focuses onincreasing the use and purchase of biobased products,
reducing reliance on non-renewable resources.
USDAOrganic X
USDA '\ ensures foodis produced withoutmostconventional pesticides, synthetic
W fertilizers, orsewage sludge, and withoutgenetic engineering orionizing
radiation.
o X
Promotes sustainable farming byimproving agricultural practices and
responsible use of naturalresources.

Sustainable Textiles

£ NEW ZEALAND

INEGROWING

UTZ
CERTIFIED

Good inside

Organic

Organic

Origin

Organic

Lowenvironmentalimpact

Lowenvironmentalimpact

Organic

Lowenvironmentalimpact

Lowenvironmentalimpact

Organic

Broad

Broad

Broad

Food

Fruit

Wine

Broad

Broad

Broad

Food

Vietnam

Netherlands

United Kingdom

N.D.

United States

N.D.

NewZealand

United States

Tunisia

United States

United States

Australia
Austria
Belgium
Brazil
Denmark
Finland
France
Germany

1985

1973

2011

N.D.

1989

1995

1988

2007

2010

2002



(IITTRTN  certifies products thatmeetUSDAorganic standards, emphasizing
environmentally sustainable practices in agriculture within Vermont.

-
ARussianecolabelthatsets environmental performance criteria for

products, partofthe Global Ecolabelling Network.
fsgﬂ(;)mr%\ EQ'SDE Q g: ]:

For Usaln
‘Organic Agriculture
e ot

Ensures the integrity of organic food products in Washington State through
certificationand supportoforganic standards.

N Trade™ G
The products inthis Wholefoods Marketprogram mustmeetspecific criteria
thatdemand aualitvinfourareas ofresponsibilitv: meets aualitvstandards.

Wholesome Food Association
Provides a low-costcertification forUK producers who sell theirproduce
locally, focusing on grassroots sustainabilitywithoutthe extensive
requirements of formal organic certification.

~~) WindMade

(J Identifies companies and products using wind energy, promoting renewable
WINDMADE™ €nergyuse andreducing environmentalimpact.
@-label: Norway
Certifies organic products in Norway, ensuring compliance with
environmental standards fromfarmto table.
Haltungs- Haltungsform

form Provide information on animalwelfare, 4 tiers with different criteria. Takes

ethicaland moralviews of consumers into accounts, as wellas human

natungstormee  N€Alth aspects when dealing with animal welfare.
®| | ProductEnvironmentalFootprint(PEF)
The European Commission has proposed methods as a common way of
measuring environmental performance. Based onindividual product-based
LCAcalculations

Lowenvironmentalimpact

Organic

Lowenvironmentalimpact

Organic

Workers Rights

Social

Costsavings

Lowenvironmentalimpact

Organic

AnimalWelfare

Environmental Impact

Food

Food

Broad

Food

Broad

Food

Broad

Food

Animal products

Food

Italy
Japan
Netherlands
NewZealand
Norway
Poland
Russia
Slovakia
Sweden
Switzerland
Taiwan
United Kingdom
United States

United States

Russia

United States

Canada

United Kingdom
United States

United Kingdom

N.D.

Norway

Germany

EU

1985

2001

N.D.

2007

1999

2011

1986

2020

2018
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ENVIROSCORE

Eco-Score classes food products fromA (low)to E (high) according to their
impactonthe environment. Eco-Score aims to informconsumers onthe
environmentalimpactofthe food theychoose so as to guide themtowards
more responsible consumption. Eco-Score helps producers and consumers
toberesponsible anddecide.

Food Enviroscoreis adevelopedindexthatcan score and capture the
environmentalimpactvariabilityinterand intra food product, which should
allowconsumers to make concious decisions.

ECOIMPACT A E@.me X
LS Foundation Earth certifies the eco-impactofyourfood product. Simple A+
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(great)to G (notgood)rating. Measure howthe productgrades overall,and on
each ofourd measures: Carbon, WaterUsage, WaterPollution, and
Biodiversity.

Made Greenin|taly X

The voluntarynational Scheme forthe assessmentand communication ofthe
environmental footprintof products, called "Made GreeninItaly" (MGI). The
Scheme is managed bythe Italian Ministryof Environmentand Energy
Securityand based on the PEF - Product Environmental Footprintmethod, as
defined bythe European Commissionin Recommendation2013/179/EU and
subsequenttechnicaldocuments.

PlanetProof X
The labelis available forarable crops, fruits and vegetables, milk, eggs,
ornamentals (flowers, plants, trees, flowerbulbs, etc.), and prepared and
processed food products. Products with this quality label complywith strict
environmental criteria related to 8 sustainabilitythemes: Energyand Climate,
Crop protection, Biodiversity, Soil Quality, Fertilization, Water, MaterialUse &
Waste Flows, Animal welfare and health. On the wayto PlanetProofwas
previouslycalled Milieukeurand was founded by SMKin the early 1990s. The
developmentofthe qualitymark was initiated bythe Dutch government. In
2018, Milieukeurwas given a newand intemnationalname foragrifood and
horticultural products.

Sustainable Rice Platform (SRP) X
The "Sustainable Rice Platform" (SRP)is a multi-stakeholderinitiative that
promotes the globaladoption of sustainable rice cultivation practices
throughits voluntarysustainability standard and associated assurance
schemes.The labelassociated with SRPindicates thatrice production has
compliedwith a setofenvironmentaland social criteria designedtoreduce
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The Climate Neutral labelforcompanies, products & senices. The "Climate
Neutral Certified" labelis administered by Climate Neutral, anindependent
non-profitorganization thatencourages companies to achieve net-zero
carbonemissions bymeasuring, reducing, and offsetting theircarbon
emissions.Measure, Reduce and Offset

BetervoorNatuuren Boer

The labelensures thatagricultural practices are conducted in awaythat
conserves nature, promotes biodiversity, and minimizes the use of harmful
chemicals andfertilizers. Italso emphasizes faircompensation and working
conditions forfarmers, ensuring thattheyreceive a fairshare of the profit,
which helps improve theireconomic stabilityand encourages sustainable
farming practices.

’/ Sustainably Grown Certifiedis an American quality mark fortropical fruitand
,m vegetables. Qualitymark owneris SCSGlobal Services. Thereis a
requirementaboutreducing oroffsetting greenhouse gas emissions.
Attentionis paidtothe soilonwhichthe work is done. Forexample, through
crop rotation orintercrops. There are requirements underthe rules ofthe UN
International LaborOrganization (ILO), suchas abanonchildlabor, forced
laborand discrimination, and the guarantee oftrade union freedomand a
safe working environment. Allworkers are paid atleastminimumwage oran
industrystandard.

NATUUR
&BOER 'y

Lowenvironmentalimpact

FairPricing

Lowenvironmentalimpact

Broad

Food

Food

N.D.

Netherlands

N.D.

2019

2017

2012



CO

T connecting consumers
C O R E A D O ;ngo%ﬁggﬁgmgrs' position

THIS PROJECT HAS RECEIVED FUNDING FROM THE
EUROPEAN UNION’S HORIZON 2020 RESEARCH
AND INNOVATION PROGRAMME UNDER GRANT
AGREEMENT NO 101000573

COCOREADO PARTNERS

KU LEUVEN LuT ° o
¢ University 2 wsTiure

AND SOCIOLOGY
2019

@ UNIVERSITY OF BALTIC I Lv o 3‘: Jozef Stefan Institute, Ljubljana, Slovenia
O COPENHAGEN Bsc SNDES b

CENTRE Flanders research institute for
T agriculture, fisheries and food
[
o .
: [
S S TS iniciativas
= EUROPE innovadoras

65




	D4.3_Sustainable food procurement standard certificate_Revised.pdf
	Document Summary
	The Objective of the Report:
	Table of contents
	List of Abbreviations
	List of figures
	List of tables
	1. Introduction
	1.1 Understanding Standards, Certification, and Labelling
	1.1.1 Standards
	1.1.2 Certification ensuring compliance with standards
	1.1.3 Labelling providing information on compliance
	1.1.4 The Role of Standards, Certification, and Labelling in Sustainability

	1.2 Mapping Existing Labels

	2. Existing sustainability requirements in public procurement
	2.1 Sustainable Development Goals
	2.2 Article 43
	2.3 Green Public Procurement

	3. Suggestion of new standards, labels, and certificates
	3.1 Development of new labels
	3.2 Suggestions
	3.2.1 Seasonality
	3.2.2 ShortRoute Standard
	3.2.3 Origin
	3.2.4 Fair Profit Share


	4. Barriers and potentials for the use of standards, labels, and certificates
	4.1 Barriers to Implementing Standards, Labels, and Certificates
	4.1.1 Certification Challenges for Small Scale Producers and Developing Countries
	4.1.2 Voluntary vs. Mandatory Certification Schemes
	4.1.3 Evaluating and Rationalizing the Landscape of Labels
	4.1.4 Compliance as a small-scale producer

	4.2 Potentials to Implementing Standards, Labels, and Certificates

	5. Conclusion
	6. References
	7. Appendix

	Appendix_Mapping of ecolabels 2024

